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A CULTURAL MOVEMENT 
Presented in a simple and academic layout, the book has valuable information for anyone 
interested in the history of the film society movement.

DOCUMENTING INDIA
The book offers a refreshing take on the role of the documentary in  
Indian society and illustrates its claim on reality.
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At a time when cinema in India is largely defined 

by the terms ‘Bollywood’, ‘box office’ and 

‘star power’, film activist-writer V.K. Cherian’s 

book takes one back in time when cinema was 

associated with ‘culture’, ‘art form’ and ‘nation 

building’. A time when prime minister Jawaharlal 

Nehru, who looked at cinema as a medium of 

public influence, spoke encouragingly of the new 

republic’s cinematic future at several forums.

While Cherian’s attempt has been to 

comprehensively map the seven-decade-long 

journey, beginning from the Indian independence 

movement, he has pegged the book as an ode 

to Satyajit Ray’s iconic film, Pather Panchali, 

which came out in 1955 and placed India on the 

global cinematic map. It made it to the list of 50 

great films of all time.

Cherian worked with filmmaker Adoor 

Gopalakrishnan’s Chitralekha Film Society from 

1976 to 1980 and has been active as a film 

society member. In his book, Cherian looks at 

the country’s cinematic journey through the 

advent of the film society movement. He starts 

by defining ‘film club’ and ‘film society’ and 

contextualising the movement in India with its 

international counterparts.

The book also looks at writer Marie Seton, who 

wrote biographies of Russian filmmaker Sergei 

Eisenstein, Nehru and Ray, and was excited to 

be part of the ‘young nation’s efforts to build a 

new film culture’. It also talks about the origin of 

film societies in Bengaluru and Chennai, the role 

government played, shifting to the digital age 

and the policies that made an impact.

A HEARTENING development in recent years 

is the growing body of literature on the Indian 

documentary film, depicting its transformational 

role in society and its place in the history of 

resistance to state brutality and the struggle 

against various interests’ intent on riding 

roughshod over citizens’ rights to serve 

corporate greed. It also brings distressing 

stories from the darkest corners of society into 

our comfortable living rooms.

The book is the most recent addition to this library 

of scholarship. It has the twin advantages of 

being authored by two distinguished academics 

who are also established practitioners of the 

craft, having made over 40 documentaries 

and bagged numerous awards. The book thus 

brings a unique set of concepts and ideas to 

the reading table and, much like its subject(s), 

forces the reader to engage and grapple with an 

alternative perspective.

Right off the bat, the book challenges the 

reader to think differently, to learn to perceive 

differently and to recognise the documentary for 

what it is and what it has done. And in doing 

so the authors help us understand better the 

vision of a wide spectrum of film-makers and 

the significance of their oeuvres.

This book sacrifices breadth for depth by seeking 

to explore the “ruptures within documentary 

practice” and the role of the film-maker herself 

and the interplay between the medium and 

reality. The authors dip into a wealth of material 

and experience to organise an elaborate and 

impressive anthology of content, analysis and 

reflection on the history and significance of the 

documentary and make a compelling case for 

the need to nurture it.
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Dear Reader,

We are pleased to present our Communication 

& Media Studies portfolio, covering a wide 

range of key areas for academicians, institutions 

and researchers. 

With an unrivalled range of Books, we aim 

to bring current, authoritative and critical 

resources to the academic community. Believing 

passionately that engaged scholarship lies at the 

heart of any healthy society and that education 

is intrinsically valuable, SAGE continues to grow 

its list of diverse, interdisciplinary and global 

texts with new titles on areas ranging from 

Cultural Communication, Journalism, Media 

Research, Film & Theatre Studies etc.

Please visit our website www.sagepub.in to 

browse through information of all our books, 

journals & digital products.

Happy Browsing,

Team SAGE

ESSENTIAL RESOURCES 

Not all the books are available in ebook format.
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PRIVACY AND THE MEDIA
Andrew McStay Bangor University

In an increasingly interconnected world, it 

is more important than ever to understand 

how information about ourselves is 

being collected, transmitted, processed 

and mediated.

Privacy and the Media provides a 

comprehensive overview of both the theory 

and reality of privacy and the media in the 

21st century. Providing a rich overview of this 

crucial and topical relationship, this book:

• Explores the foundational topics of journalism, the Snowden leaks and 

encryption by companies such as Apple

• Considers commercial applications including behavioural advertising, 

big data, algorithms and the role of platforms such as Google 

and Facebook

• Introduces the role of the body with discussions of emotion, wearable 

media, peer-based privacy, and sexting

• Encourages students to put their understanding to work with 

suggestions for further research.

Privacy and the Media is not a polemic on privacy as ‘good’ or ‘bad’, but 

a call to assess the detail and the potential implications of contemporary 

media technologies and practices. It is essential reading for students 

and researchers of digital media, social media, digital politics and the 

creative and cultural industries.

CONTENTS
PART I: JOURNALISM, SURVEILLANCE AND POLITICS OF ENCRYPTION / Nothing 

to Hide, Nothing to Fear: Myth and Western Roots of Privacy / Journalism: A Complex 

Relationship with Privacy / The Snowden Leaks: A Call for Better Surveillance / Encryption: 

Simultaneously Public and Private / PART II: COMMERCIAL DIMENSIONS OF PRIVACY 

AND MEDIA / Behavioural and Programmatic Advertising: Consent, Data Alienation and 

Problems with Marx / The Right to Be Forgotten: Memory, Deletion and Expression / Big 

Data: Machine Learning and The Politics of Algorithms / PART III: THE ROLE OF THE 

BODY / Empathic Media: Towards Ubiquitous Emotional Intelligence / Re-Introducing 

the Body: Intimate and Wearable Media / Being Young and Social: Inter-Personal Privacy 

and Debunking Seclusion / Sexting: Exposure, Protocol and Collective Privacy / What Do 

Media Developments Tell Us About Privacy?

2017 • 224 pages

Hardback  (9781473924925) • £75.00

Paperback  (9781473924932) • £24.99

SOCIAL MEDIA
A Critical Introduction

Second Edition

Christian Fuchs University of Westminster

With social media affecting our experiences 

of everything from communication and 

the news to personal relations, it is more 

essential than ever to ask the right questions 

about their politics, economy, culture and 

ideology. This book equips students with 

the critical approach they need to understand the complexities and 

contradictions of social media and the information society.

The new edition:

• Lays bare the structures and power relations at the heart of our digital 

media landscape

• Features new chapters on the sharing economy of Uber and Airbnb 

and the political economy of social media in China

• Presents new critical insights on ‘big data’

• Challenges us to fight for a social media that serves the purposes of 

a just and fair world.

This book is the essential, critical guide for all students of media 

studies and sociology. Readers will never look at social media the same 

way again.

CONTENTS
What is a Critical Introduction to Social Media? / PART I: FOUNDATIONS / What are 

Social Media and Big Data? / Social Media as Participatory Culture / Social Media and 

Communication Power / PART II: APPLICATIONS / The Power and Political Economy of 

Social Media / Google: Good or Evil Search Engine? / Facebook: Surveillance in the Age 

of Edward Snowden / Twitter and Democracy: A New Public Sphere? / Weibo and Chinese 

Capitalism / The Political Economy of Online Sharing Platforms in the Age of Airbnb and 

Uber / WikiLeaks: Can We Make Power Transparent? / Wikipedia: A New Democratic 

Form of Collaborative Work and Production? / PART III: CULTURES / Social Media and 

its Alternatives – Towards a Truly Social Media

2017 • 400 pages

Hardback  (9781473966826) • £85.00

Paperback  (9781473966833) • £27.99

SOCIAL M

THE SAGE HANDBOOK OF 
SOCIAL MEDIA
Edited by Jean Burgess Queensland 
University of Technology, Alice Marwick  
University of North Carolina at 
Chapel Hill and Thomas Poell 
University of Amsterdam

In terms of media and communication history, 

we are arguably in the midst of a ‘social 

media paradigm’. Well-known platforms like 

Twitter and Facebook have gone from being 

viewed as mere sites of teenage distraction to becoming embedded ICT 

infrastructure in mainstream organisations across the society, culture and 

economy; such platforms, their uses and their politics are increasingly 

entangled with everyday life, work and relationships.

CONTENTS
Part I: Histories and Pre-Histories / Part II: Approaches and Methods / Part III: Technologies 

and Business Models / Part IV: Practices and Problems / Part V: Social, Cultural and 

Economic Domains

2017 • 604 pages

Hardback  (9781412962292) • £120.00

UNDERSTANDING NEW MEDIA
Second Edition

Eugenia Siapera Dublin City University

New media touch every aspect of our social, political and cultural 

spheres, but the more familiar they become in our lives, the more difficult 

they become to grasp critically. It has never been more important to 

understand and explain the complexity of our digital world.

The new edition:

• Outlines the past, present and future of new media, introducing key 

thinkers and theories along the way

• Engages students with relevant and up-to-date case studies, ranging 

from Twitter, zombie media, trolling, the iPad and the rise of the selfie

• Gets students started on their projects with guided research activities

• Provides guided further reading, enabling students to extend their 

studies beyond the classroom.

Understanding New Media is a perfect guide for all students to explore 

new media and digital culture.

CONTENTS
Theories of New Media / Political Economy and New Media / Politics and Citizenship / 

Participation and Inequality / New Media Adoption, Use and Abuse / Security, Surveillance 

and Safety / New Media and Journalism / Mobile Media / New Media and Identity / 

Networks, Socialities and Social Media / Games and Gaming / The Future

2017 • 392 pages

Hardback  (9781446297094) • £85.00

Paperback  (9781446297100) • £27.99

UNDERSTA

Media Studies, Media & Society / New, Digital & Social Media
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DIGITAL MEDIA & SOCIETY
Simon Lindgren Umeå University

An impressive accomplishment. The book will reward both students and advanced scholars with its comprehensive overview, 

deft and accessible style, and an array of significant insights contributing to our developing understanding of social media 

and, most broadly, a coming post-digital society.

- Charles M Ess, University of Oslo

The worlds of the digital and the social have become irreversibly intertwined. This is Simon Lindgren’s starting point for his 

comprehensive analysis of the contemporary media landscape. Neatly divided into three sections, his book introduces the central 

theories through which to frame digital society, the hot topics that have now dominate scholarly and public debates and the key 

research methods used in the field. It features:

• Succinct explanations of key concepts and theories

• Practical exercises to aid understanding and allow students to apply to their learning

• Further reading sections to help students explore the relevant literature and enhance their own research

• Guidance on key research methods such as digital ethnography, thematic analysis and text mining

• Up-to-date, recognizable examples including Twitter, trolling and the selfie.

Sitting at the cutting edge of new media research, this is the must-have text for students of the digital society.

CONTENTS
PART I: THEORIES / Digital Society / Social Media / Cyber Debates / Interaction and Identity / Communities and Networks / PART II: TOPICS / Digital Visuality and Visibility / Feeling Digital / 

Digital Citizenship / Digital Power and Exploitation / Digital Activism / Mobile Culture / Software, Algorithms and Data / PART III: TOOLS / Digital Social Research / The Research Process / Digital 

Ethnography / Mapping and Mining Digital Society / PART IV: CONCLUSION / A Theory of Digital Media and Social Change

2017 • 280 pages

Hardback  (9781473925007) • £75.00

Paperback  (9781473925014) • £26.99

60 SECONDS WITH SIMON LINDGREN

If you could have a conversation with any 

media or communication theorist, past or 

present, who would you choose?  

Lots of people are currently doing very good and important 

stuff, such as Gabriella Coleman’s work on hacking, Susanna 

Paasonen’s on the Internet and affect, and Natalie Fenton’s on digital 

media and resistance. As for time-travelling, I wouldn’t mind having a 

cup of tea with Georg Simmel; his question 'How is society possible?' 

never goes out of style.

What do you think will be the future of our society 

as it becomes more digital?

With all the scary proof that digital communication  play an important role 

in promoting ‘post-truth politics’, populism and even fascism, we must 

not forget that the same communication platforms were seen as tools for 

radical revolution for the Arab Spring and Occupy movements. As readers 

of my book will understand, the important thing is to avoid technological 

determinism. Not only will the digital shape society, it will also be the other 

way around. So let’s hope that the future of society is bright. It’s up to us 

what we do with technology, really.

What advice would you give a media and 

communication studies student in 2017?

Stay curious. Make sure you have fun. And don’t be afraid to think 

outside the box in learning, connecting and creating with media in 

ways that can enable other people to do the same thing.

What was the most 

enjoyable aspect of 

writing Digital Media 
and Society?
To be able to craft my own 

contribution to what “digital media 

and society” is as a field of study. 

Other writers might have chosen 

other theories, topics, and tools, 

but this project gave me a chance 

to present my version of this 

important and still emerging field.

And the hardest part?

The time and effort it took to finish 

a book with this huge scope. It was indeed written on 

planes and trains, home and away, day and night. You get consumed 

by tasks like these in ways that are equally painful and rewarding.

What was the thinking behind the cover?

'Flamethrower Squirrel' is one out of the many funny character 

images with variable captions (image macros) that circulate as memes 

throughout the internet and social media. We chose this cover 

image as a nod to the theory of social change that I develop 

in the last chapter of the book, to suggest that quirky and odd 

digitally circulated stuff like the Flamethrower Squirrel  have 

more power to change society than one  initially believe.

New, Digital & Social Media
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CREATIVE ECONOMY AND 
CULTURE
Challenges, Changes and Futures 
for the Creative Industries

John Hartley Curtin University, 
Wen Wen Shenzhen University and 
Henry Siling Li Curtin University

The most ambitious, thoughtful and 

internationally aware assessment to 

date of the creative economy. Defining 

creativity as the production of newness in complex, adaptive 

systems, the authors make the case that together the creative 

economy, along with other cultural outputs, represent a planet-

wide innovation capability which marks an epochal turn in 

human affairs.

– Ian Hargreaves CBE, Cardiff University

2015 • 264 pages

Hardback  (9780857028778) • £75.00

Paperback  (9780857028785) • £24.99

STRATEGIC MANAGEMENT 
IN THE MEDIA
Theory to Practice

Second Edition

Lucy Küng University of Oxford

With the media industr ies fac ing 

unprecedented change and challenge from 

top to bottom, it has never been more vital to 

understand the elements of strategy and how 

they apply to media organizations. This is the essential guide to change 

and management in the media industries – ideal for students of media 

studies, media economics and media management.

This new edition:

• Shows innovation, disruption and strategic adaptation in action, with 

a stronger focus on a case-based approach

• Takes readers deep into case studies on BuzzFeed, The Guardian, 

Netflix, the New York Times and the BBC

• Explains strategic theory and concepts with insight and clarity

• Shows how to understand change and decision-making within 

media organizations.

CONTENTS
PART I: STRATEGIC CONTEXT / Sectors of the Media Industry / Trends in the Strategic 

Environment / Convergence and its Causes / PART II: FROM CONTEXT TO CONCEPTS 

/ Strategy in the Media Industries / Managing Technological Change / Creativity and 

Innovation / Cognition, Culture and Strategy / Organisational Structure / Leadership

2017 • 256 pages

Hardback  (9781473929494) • £85.00

Paperback  (9781473929500) • £29.99

STRATEGI  

ECONOMIES OF DESIGN
Guy Julier University of Brighton and 
Victoria & Albert Museum, London

Through a discussion that takes 

in design as work, as process, 

as object and as activism, Julier 

spotlights the changing culture 

of design since the 1980s and 

its intimate and sometimes 

surprising relationships with 

neoliberalization. A compelling 

analysis. 

- David Bell,  

University of Leeds

Historically, design has been promoted for its ability to add value to 

products and services. In contemporary capitalism, however, it assumes 

a more central and more complex role. Design today is both influenced 

by, and actively shapes, our economic systems.

This ground-breaking book shines a spotlight on how design has become 

embedded in political economies. It reveals the multiple ways in which 

design has emerged as a vital feature of neoliberal economic systems, 

from urban strategies to commercial processes to government policy-

making. Drawing on a range of global examples, Guy Julier:

• Explains the economic processes of design

• Explores the relationship between design and intellectual property

• Discusses the role of design in the public sector

• Highlights the impact of design in informal and alternative economies

• Brings theory to life with case studies on home improvements, fast 

fashion, shopping centres and more.

Economies of Design provides a thought-provoking new way of 

understanding and talking about the meanings of design in contemporary 

capitalism. It is an essential companion for students of design and the 

creative industries across the arts, humanities and social sciences.

CONTENTS
Contemporary Capitalism and the Rise of Design / Design Culture and the Neoliberal 

Object / Design Work / Global Trade and Mobilities / Financialization and Assets / 

Intellectual Property / Informal and Alternative Economies / Public Sector Innovation / 

Studying Economies of Design

2017 • 224 pages

Hardback  (9781473918856) • £75.00

Paperback  (9781473918863) • £26.99

UNDERSTANDING 
COPYRIGHT
Intellectual Property in the 
Digital Age

Bethany Klein, Giles Moss and  
Lee Edwards all at University of Leeds

Klein, Moss and Edwards call for a 

revitalized and deliberative democratic 

debate over the future of copyright. This 

clear, balanced and informative account 

of the current state of copyright in the digital age is itself a vital 

contribution to that debate. 

– Matthew David, Durham University

2015 • 160 pages

Hardback  (9781446285831) • £74.00

Paperback  (9781446285848) • £24.99

Creative Industries
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RHETORIC IN POPULAR CULTURE
FOURTH EDITION

Barry Brummett The University 
of Texas at Austin, USA

The Book provides readers with in-depth insight into the techniques of 

rhetorical criticism to analyze the full spectrum of contemporary issues 

in popular culture. From movies, magazines and advertisements, to 

social networking sites, music videos and television shows, the author 

presents key rhetorical concepts and applies them with critical analysis 

to a variety of exciting examples drawn from today's popular culture.

CONTENTS
PART I: MUSIC'S MEDITATIONS / Popular Music’s Mediations / Becoming a Band: Scenes, 

Networks and the Creative Process / Vox Pop: The Voice in the Machine / Keeping It Real: 

Performative Mediations and the “Live” Experience / PART II: DIGITAL INVESTIGATIONS 

/ Sampling, Cyborgs and Software: Pop Goes Digital / Decks are Different: Dance Music, 

Turntablism and the Role of the DJ / From Bits to Hits: Music and Video Games / Urban 

Auralities: Towards a Rhythmanalysis of the iPod

2015 • 344 pages

Paperback  (9781452203461) • £69.00

MISOGYNY ONLINE
A Short (and Brutish) History

Emma A Jane University 
of New South Wales

A rigorous, necessary and at times 

terrifying exploration of one of the most 

pressing and rapidly growing forms of 

harassment and abuse of women and 

girls today. Dr Jane’s interrogation of the 

rhetoric of sexualized, gendered violence 

and the rise of multi-perpetrator attacks 

on individual women using digital technology is a must-read for 

a greater understanding of this phenomenon and its impact on 

democracy, culture and the individual. 

- Tara Moss, UNICEF National Ambassador  

for Child Survival

Misogyny Online explores the worldwide phenomenon of gendered 

cyberhate as a significant discourse which has been overlooked and 

marginalised. The rapid growth of the internet has led to numerous 

opportunities and benefits; however, the architecture of the cybersphere 

offers users unprecedented opportunities to engage in hate speech. 

A leading international researcher in this field, Emma A Jane weaves 

together data and theory from multiple disciplines and expresses her 

findings in a style that is engaging, witty and powerful. This book is an 

important read for students and faculty members alike across the social 

sciences and humanities.

CONTENTS
The Warning is You Will Receive No Warning / The Rise of Rapeglish / Why It Is So / Hitting 

Home / The Blame Game / Epic Institutional Fails / The Electronic Equivalent of Everywhere

SAGE SWIFTS

2017 • 152 pages

Hardback  (9781473916005) • £45.00

THE CRISIS OF PRESENCE 
IN CONTEMPORARY 
CULTURE
Vincent Miller University of Kent

An excellent work for understanding 

how to use philosophical thought for 

the analysis of ethics, privacy and 

disclosure in this turbulent world of 

the Internet in the information society. 

It shows how to come to grips with 

the contested relationship between 

online freedom and control. 

– Christian Fuchs, University of 

Westminster

By investigating three issues which have captured the public 

imagination as 'problems' emerging directly from the contemporary 

use of communications technology (anti-social behaviour, privacy and 

free speech online), the author explores how the digital revolution is 

challenging our notion of 'self' and 'presence'. Through a critical and 

philosophical examination of each of these cases, he argues that they 

have at their root the same phenomena: ‘a crisis of presence’.

SAGE SWIFTS

2016 • 144 pages

Hardback  (9781473906570) • £45.00

WEATHERED
Cultures of Climate

Mike Hulme King’s College London

Climate is an enduring idea of the human 

mind and also a powerful one.  Today, the 

idea of climate is most commonly associated 

with the discourse of climate-change and 

its scientific, political, economic, social, 

religious and ethical dimensions.  However, 

to understand adequately the cultural politics 

of climate-change it is important to establish 

the different origins of the idea of climate itself and the range of historical, 

political and cultural work that the idea of climate accomplishes.

2017 • 200 pages

Hardback  (9781473924987) • £65.00

Paperback  (9781473924994) • £22.99

THE SAGE HANDBOOK OF 
CULTURAL SOCIOLOGY
Edited by David Inglis University 
of Exeter and Anna-Mari Almila 
University of the Arts, London

The Sage Handbook of Cultural Sociology 

presents a broad, learned, and generous 

collection of essays discussing the 

prominent place of culture in society and 

in Sociology. The essays illuminate the 

ways sociologists have thought about the 

what, where, and how of such cultural phenomena as art, music, 

memory, media, religion, consumption, and nationalism. A great 

compendium for anyone wanting a foundational understanding 

of cultural sociology.

- Robin Wagner-Pacifici, Professor of Sociology, The New 

School, USA

2016 • 636 pages

Hardback  (9781446271971) • £110.00

Cultural Studies & Popular Culture / Cultural Theory
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THE CONSUMER SOCIETY
Myths and Structures

Revised Edition

Jean Baudrillard

The young Baudrillard at his best 

... a sociological study of the 

society of consumption of the 

finest order, this text continues 

to shed light on the subject and 

object of consumption, around 

which contemporary societies 

are organized.

– Douglas Kellner, University 

of California, Los Angeles

Jean Baudrillard’s classic text was one of the first to focus on the 

process and meaning of consumption in contemporary culture. Originally 

published in 1970, the book makes a vital contribution to current debates 

on consumption. 

The Consumer Society includes Baudrillard’s most organized 

discussion of mass media culture, the meaning of leisure, and anomie 

in affluent society. A chapter on the body demonstrates Baudrillard’s 

extraordinary prescience for flagging vital subjects in contemporary 

culture long before others. 

This English translation begins with an introductory essay by Barry Smart, 

new to this Revised Edition, and an introductory essay by George Ritzer.

PUBLISHED IN ASSOCIATION WITH THEORY, CULTURE & SOCIETY

2016 • 240 pages

Hardback  (9781473982376) • £85.00

Paperback  (9781473982383) • £29.99

THE CONSTHE LIMITS OF 
NEOLIBERALISM
Authority, Sovereignty and the 
Logic of Competition

Revised Edition

William Davies Goldsmiths, 
University of London

 A sparkling, original, and provocative 

analysis of neoliberalism. It offers a 

distinctive account of the diverse, sometimes contradictory, 

conventions and justifications that lend authority to the 

extension of the spirit of competitiveness to all spheres of 

social life. This book breaks new ground, offers new modes of 

critique, and points to post-neoliberal futures. 

- Bob Jessop, University of Lancaster 

Since its intellectual inception in the 1930s and its political emergence in 

the 1970s, neo-liberalism has sought to disenchant politics by replacing 

it with economics.

This agenda-setting text examines the efforts and failures of economic 

experts to make government and public life amenable to measurement, 

and to re-model society and state in terms of competition. In particular, 

it explores the practical use of economic techniques and conventions by 

policy-makers, politicians, regulators and judges and how these practices 

are being adapted to the perceived failings of the neoliberal model.

By picking apart the defining contradiction that arises from the conflation 

of economics and politics, this book asks: to what extent can economics 

provide government legitimacy?

CONTENTS
The Disenchantment of Politics: Neoliberalism, Sovereignty and Economics / The Promise 

and Paradox of Competition: Markets, Competitive Agency and Authority / The Liberal 

Spirit of Economics: Competition, Anti-Trust and the Chicago Critique of Law / The Violent 

Threat of Management: Competitiveness, Strategy and the Audit of Political Decision / 

Contingent Neoliberalism: Financial Crisis and beyond / Critique in and of Neoliberalism

2017 • 248 pages

Paperback  (9781526403520) • £14.99

SYMBOLIC EXCHANGE 
AND DEATH
Revised Edition

Jean Baudrillard

This is easily Baudrillard’s 

most important work. Anyone 

who wants to understand the 

complexity and provocativeness 

of Baudrillard’s richest period 

must read this text. 

– Douglas Kellner, University 

of California, Los Angeles 

A classic in its field, Symbolic Exchange and Death is a key source 

for the redefinition of contemporary social thought. Baudrillard's 

critical gaze appraises social theories as diverse as cybernetics, 

ethnography, psychoanalysis, feminism, Marxism, communications 

theory and semiotics.

PUBLISHED IN ASSOCIATION WITH THEORY, CULTURE & SOCIETY

2017 • 280 pages

Hardback  (9781473907591) • £90.00

Paperback  (9781473907584) • £32.99

SYMBOLIC

Cultural Theory

For orders and enquiries, write to us at

marketing@sagepub.in

SAGE India offers special discounts 

on purchase of books in bulk. 
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WINNER OF THE AUSTRIAN BOOK OF THE YEAR

We are proud to announce that Ruth Wodak has 

been awarded the 2016 Austrian Book of the 

Year for the German translation of The Politics 
of Fear (Politik mit der Angst), in the category of 

Humanities and Social Sciences.

What originally inspired you to write The 
Politics of Fear?  

While observing socio-political developments across Europe, the 

European Union, and the US in recent years, it became obvious 

to me that right-wing populist parties were gaining traction.  I got 

really interested to find out what made such parties attractive, and why 

and wanted to explain these new developments ‘beyond the left and right’ 

that are currently dominating our political landscape.

Why do you think The Politics of Fear has won 

Austrian Book of the Year in the Humanities and 

Social Sciences category?

My theoretical approach elaborated in this book allows understanding of how 

populist parties work, what strategies and arguments they use, and why these 

are sometimes successful and sometimes not. Many claims made in this 

book allow the prediction of developments such as the success of Trump’s 

demagogy, the rise of nationalism, nativism and authoritarianism, and the impact 

of exclusionary, xenophobic and sexist political agendas.

If readers could get one 

thing out of reading this 

book, what would it be?

Readers would be able to deconstruct 

and understand the micro-politics 

of right-wing populism – how such 

political agendas are produced and 

reproduced on a daily basis, in social 

and traditional media, and why they 

resonate with parts of the electorate, 

in many countries and contexts.

What do you envision 

will happen within the 

political sphere in 2017?

The success of right-wing and extreme right parties will hugely depend 

on the strategies of various governments, of the other political parties, 

and the civil society. If mainstream parties decide to ‘overtake’ and 

accommodate to such parties on ‘the right’, they will most probably lose 

voters and elections. If other – positive, even if complex – narratives and 

social agendas fighting inequality and promoting  a ‘social Europe’ are 

constructed in opposition to the right-wing populist agenda, then 

the right-wing populist perpetuum mobile could be confronted more 

successfully. It must be emphasized that liberal democracies are 

currently at stake and hugely challenged and threatened by ‘the 

politics of fear’.

THE POLITICS OF FEAR
What Right-Wing Populist Discourses Mean

Ruth Wodak University of Lancaster

Using close linguistic analysis and impressively deep political insight, Ruth Wodak takes apart the strategies, rhetoric and half-

truths of today’s right-wing populists. All who are disturbed by current political trends in Europe and America should read The 

Politics of Fear.

- Michael Billig, Loughborough University

Populist right-wing politics is moving centre-stage, with some parties reaching the very top of the electoral ladder: but do we 

know why, and why now?

In this book, Ruth Wodak traces the trajectories of such parties from the margins of the political landscape to its centre, to understand and explain how they 

are transforming from fringe voices to persuasive political actors who set the agenda and frame media debates. Laying bare the normalization of nationalistic, 

xenophobic, racist and antisemitic rhetoric, she builds a new framework for this ‘politics of fear’ that is entrenching new social divides of nation, gender 

and body. 

The result reveals the micro-politics of right-wing populism: how discourses, genres, images and texts are performed and manipulated in both formal and 

everyday contexts with profound consequences. This book is a must-read for scholars and students of linguistics, media and politics wishing to understand 

these dynamics that are reshaping our political space.

CONTENTS
Populism and Politics: Transgressing Norms and Taboos / Theories and Definitions: The Politics of Identity / Protecting Borders and the People: The Politics of Exclusion / Language and Identity: 

The Politics of Nationalism / Antisemitism: The Politics of Denial / Performance and the Media: The Politics of Charisma / Gender and the Body Politic: The Politics of Patriarchy / Mainstreaming: 

The Normalization of Exclusion

2015 • 256 pages

Hardback  (9781446246993) • £70.00

Paperback  (9781446247006) • £23.99

Political Communication
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INTERCULTURAL COMMUNICATION
A Contextual Approach

Seventh Edition

International Student Edition

James W Neuliep St Norbert College

In this fully updated Seventh Edition, bestselling author James W 

Neuliep provides a clear contextual model (visually depicted by a series 

of concentric circles) for examining communication within cultural, 

microcultural, environmental, sociorelational and perceptual contexts. 

Students are first introduced to the broadest context – the cultural 

component of the model – and progress chapter by chapter through the 

model to the most specific dimensions of communication. Each chapter 

focuses on one context and explores the combination of factors within 

that context, including setting, situation and circumstances. 

Highlighting values, ethnicity, physical geography and attitudes, the book 

examines means of interaction – including body language, eye contact 

and exchange of words – as well as the stages of relationships, cross-

cultural management, intercultural conflict and culture shock.

CONTENTS
A Note on Culture and Language / The Necessity of Intercultural Communication / 

The Cultural Context / The Microcultural Context / The Environmental Context / The 

Perceptual Context / The Sociorelational Context / The Verbal Code / The Nonverbal Code / 

Developing Intercultural Relationships / Intercultural Conflict / Intercultural Communication 

in Business, Health Care, and Educational Settings / Acculturation, Culture Shock, and 

Intercultural Competence

2017 • 528 pages

Paperback  (9781506390710) • £72.00

INTERCULHYBRID POLITICS
Media and Participation

Laura Iannelli University of Sassari

Hybrid Politics examines the combinations 

and competitions between older and newer 

media technologies, practices, actors, 

contents and logics, by exploring their 

potential and practical implications in terms 

of political participation.

In this Swift, Laura Iannelli analyses the 

'hybridity' of politics in democratic societies 

from a multidisciplinary perspective, identifying the diverse forms of 

power and political participation that coexist within the contemporary 

complex media sphere,and influence participation in the spheres of 

institutionalized and protest politics.

Building upon renowned global research and original case studies, 

Iannelli proposes an innovative and challenging analytical strategy to 

understand, explain and problematize the contemporary complexity of 

political participation and communication.

CONTENTS
Hybrid Research on Media and Political Participation / Hybrid Media and Political 

Participation / Hybrid Media Participation: Tweeting TV Politics and Pop Protests

SAGE SWIFTS

2016 • 144 pages

Hardback  (9781473915787) • £45.00

Supporting the 
Social Sciences

Since SAGE’s inception over 50 years 

ago, our commitment to supporting the 

social sciences has been a core 

principle of our organization. Accordingly 

we feel a responsibility to get directly 

involved, and have committed resources 

and effort to advocacy and engagement 

to help champion the value of social 

science research

– Ziyad Marar, President, 

Global Publishing, SAGE Publishing

Political Communication / Intercultural Communication
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THE RHETORICAL POWER 
OF POPULAR CULTURE
Considering Mediated Texts

Third Edition

Deanna D Sellnow University 
of Central Florida

This step-by-step introduction to rhetorical 

theory and criticism focuses on the powerful 

roles that TV programmes, advertisements, 

music, comics and movies play in persuading us what to believe and 

how to behave.

CONTENTS
Preface / What is Popular Culture and Why Study it? / Expanding The Rhetorical Tradition / 

A Narrative Perspective / A Dramatistic Perspective / A Symbolic Convergence Perspective 

/ A Neo-Marxist Perspective / Feminist Perspectives / A Music Perspective: The Illusion 

of Life /  Visual Perspectives / Media-Centered Perspectives 

2017 • 344 pages

Paperback  (9781506315218) • $76.00

THE RHETCOMMUNICATION AND 
SPORT
Surveying the Field

Third Edition

Andrew C Billings University of 
Alabama, Michael L Butterworth 
Ohio University and Paul D Turman 
South Dakota Board of Regents

Communication and Sport examines a 

wide range of topics that are essential for understanding sports media, 

rhetoric, culture and organizations from micro- to macro-level issues. 

The Third Edition includes the latest topics and perspectives in the field 

such as fan cultures, racial identity and gender in sports media, politics 

and nationality in sports, crisis communication in sports organizations 

and more.

CONTENTS
Introduction to Communication & Sport / Community in Sport / Sports Media: Navigating 

The Landscape / Sport Fan Cultures / Sports and Mythology / Gender in Sport / Race 

and Ethnicity in Sport / Politics and Nationalism in Sport / Performing Identity in Sports / 

Communication and Sport In Parent–Child Interactions / Player–Coach Relationships in 

Sports / Small Groups / Teams in Sport / Crisis Communication in Sports Organizations /  

The Commodification of Sport / Sports Gaming / Communication and Sport in the Future 

2017 • 384 pages

Paperback  (9781506315553) • $75.00

COMMUN

Our textbooks are supported by a companion 

website, which offers a robust online 

environment you can access anytime, anywhere. 

The site offers extra resources to assist you in 

planning and developing your lectures.

Access the impressive array of free tools  

and resources by clicking on the companion 

website icon.

Powerpoint slides
All the key figures and 

diagrams from the 

textbook extracted and 

ready to drop into your 

own lecture

Ideas for essay topics
Assists you by providing 

various theoretical and 

practical tasks for your 

students

Teaching notes
Provides a 

comprehensive edge to 

your lectures

Instructor’s manual
A chapter-by-chapter 

guide to the textbook 

with additional material
Invaluable pedagogical 
resources to enhance your 
teaching-learning experience

Sport & Speech Communication
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CORPORATE 
COMMUNICATION
A Guide to Theory & Practice

Fifth Edition

Joep Cornelissen Erasmus University

Used by nearly 25,000 students in over 50 

countries, this book incorporates current 

thinking and developments in corporate 

communication from both the academic and 

practitioner worlds. Combining a comprehensive theoretical foundation 

with numerous practical guidelines, insights will assist managers (or 

soon-to-be managers) in their day-to-day work and in their strategic and 

tactical communication decisions. 

With cases and examples from across the globe including Apple, BMW, 

Uber, L’Oréal and Starbucks, the new edition is updated to include 

more material on social media, employee communication, leadership 

communication and anti-corporate activism. 

The Fifth Edition of Corporate Communication is supported by a 

companion website which includes full-text SAGE journal articles, 

glossary, web links for each chapter, author-selected videos relevant to 

the key themes and hot topics as well as case study notes, PowerPoint 

slides and additional case studies for lecturers.

CONTENTS
PART I: INTRODUCTION / Defining Corporate Communication / Corporate Communication 

in Contemporary Organizations / Corporate Communication in a Changing Media 

Environment / PART II: CONCEPTUAL FOUNDATIONS / Stakeholder Management and 

Communication / Corporate Identity, Branding and Corporate Reputation / PART III: 

CORPORATE COMMUNICATION IN PRACTICE / Communication Strategy / Research 

and Measurement / PART IV: SPECIALIST AREAS IN CORPORATE COMMUNICATION / 

Media Relations / Employee Communication / Issues Management / Crisis Communication 

/ PART V: NEW DEVELOPMENTS IN CORPORATE COMMUNICATION / Leadership and 

Change Communication / Corporate Social Responsibility (CSR) and Community Relations

2017 • 336 pages

Hardback  (9781473953697) • £120.00

Paperback  (9781473953703) • £39.99

CORPORA

ADVERTISING & 
PROMOTION
Fourth Edition

Chris Hackley Royal Holloway, University 
of London and Rungpaka Amy Hackley 
Queen Mary College, University of London

Using a wide range of visual examples and 

case studies, the authors demonstrate how 

brands benefit from holistic promotional 

planning that embraces integrated media 

channels. There is a special focus on shifts in advertising due to social 

media and the new digital environment.

The companion website for lecturers and students includes access to 

author videos and the full journal articles listed in the chapters.

CONTENTS
Introducing Advertising and Promotion / Theorising Advertising / The Brand and Integrated 

Marketing Communications Planning / Advertising Agencies - Organising Creative 

Work / Strategy and Creativity / Promotional Media in the Digital Age / Non-Advertising 

Promotion / International Advertising / Advertising and Promotion - Ethics and Regulation 

/ Research in Advertising

2017 • 352 pages

Hardback  (9781473997981) • £120.00

Paperback  (9781473997998) • £41.99

ADVERTIS ANALYZING TEXT  
AND DISCOURSE
Eight Approaches for the 
Social Sciences

Kristina Boréus Uppsala University and 

Göran Bergström Stockholm University

In this anthology of textual analysis 

methodologies, every chapter contains not 

just the theory behind each methodology, 

but also its advantages and disadvantages, 

its problems with ontology and language, and its relationship to studying 

social phenomenon. Through contemporary and relatable real-world 

worked examples, Analyzing Text and Discourse illustrates different 

contexts in which a methodology has been successfully used and allows 

students to see the methods in action and extrapolate the techniques 

into their own research.

CONTENTS
Analyzing Text and Discourse in the Social Sciences / Content Analysis / Argumentation 

Analysis / Qualitative Analysis of Ideas and Ideological Content / Narrative Analysis 

/ Metaphor Analysis and Critical Linguistics / Multimodal Discourse Analysis / 

Suggested Analyses

2017 • 304 pages

Hardback  (9781473913745) • £75.00

Paperback  (9781473913752) • £26.99

COMMUNICATING  
YOUR RESEARCH WITH 
SOCIAL MEDIA
A Practical Guide to Using Blogs, 
Podcasts, Data Visualisations 
and Video

Amy Mollett, Cheryl Brumley, Chris 
Gilson and Sierra Williams all at 
London School of Economics

Empowering readers to go beyond bar charts and jargon-filled journal 

articles to bring their research online and present it in a way that highlights 

and maximizes its relevance through social media.

Drawing upon a wealth of timely, real-world examples, the authors 

present a framework for fully incorporating social media within each 

step of the research process. From visualizing available data to tailoring 

social media to meet needs, this book explores proactive ways to share 

cutting-edge research. A complete how-to for communicating research 

through blogs, podcasts, data visualizations and video, it teaches readers 

how to use social media to:

• Create and share images, audio, and video in ways that positively 

impacts their research

• Connect and collaborate with other researchers

• Measure and quantify research communication efforts for funders

• Provide research evidence in innovative digital formats

• Reach wider, more engaged audiences in academia and beyond.

CONTENTS
Social Media: Why It Matters and What It Can Do / Social Media and the Research 

Lifecycle / Creating and Sharing Blog Posts / Creating and Sharing Infographics and 

Data Visualizations / Creating and Sharing Audio and Podcasts / Creating and Sharing 

Photos and Videos on Social Media / Digital Strategies for Research Dissemination, 

Engagement and Impact

2017 • 328 pages

Hardback  (9781412962216) • £75.00

Paperback  (9781412962223) • £26.99

Corporate Communication / Public Relations & Advertising / Research Methods
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WHOSE GLOBAL VILLAGE?
Rethinking How Technology 
Shapes Our World

Ramesh Srinivasan University of 
California, Los Angeles

...tackles the myth of digital 

universality head on reads like 

a manifesto and is bound to 

stir up debate. A must read for 

media scholars, technology 

designers, and community 

organizations alike.

Lisa Parks, Professor 

of Comparative Media 

Studies, MIT

In the digital age, technology has shrunk the physical world into a 
“global village,” where people seem to be connected as an online 
community. Yet social media and other digital technology tools, 
assumed often as open and accessible to all, are in reality commercial 
entities which often reinforce the inequalities of globalization, rarely 
reflecting the perspectives of those at the bottom of the digital divide. 
This book asks its readers to reconsider “whose global village” is 
being shaped with the digital technology revolution today. The book 
urges us to reimagine what digital devices or social media platforms 
may look like when considered from the perspective of diverse 
cultures rather than corporate elites or Western consumers.

CONTENTS
Introduction / Technology Myths and Histories / Digital Stories from the 
Developing World / Native Americans, Networks, and Technology / Multiple 
Voices: Performing Technology and Knowledge / Taking Back Our Media / 
Notes / References / Index

SAGE VISTAAR
2017 • 292 pages • Hardback (9789352802838) • `995.00

  Sales rights restricted to South Asia only!  

W ??

Communication & Media Studies

WE ARE DATA
Algorithms and the Making of 
our Digital Selves

John Cheney-Lippold Assistant 
Professor of Digital Studies, University 
of Michigan

Algorithms are everywhere, organizing 
the near limitless data that exists in our 
world. Derived from our every search, 
like, click, and purchase, algorithms 
determine the news we get, the ads we 
see, the information accessible to us, and 
even who our friends are. These complex 
configurations create and recreate us, 
using our data to assign and reassign our gender, race, sexuality, and 
citizenship status. They can recognize us as celebrities or mark us as 
terrorists. In this era of ubiquitous surveillance, we have no control 
over who we are algorithmically. Our identities are made useful not 
for us, but for someone else. Through a series of entertaining and 
engaging examples, John Cheney-Lippold draws on the social 
constructions of identity to advance a new understanding of our 
algorithmic identities. We Are Data will educate and inspire readers 
who want to wrest back some freedom in our increasingly surveilled 
and algorithmically-constructed world.

CONTENTS
Preface / Introduction / CATEGORIZATION: MAKING DATA USEFUL 
/ CONTROL: ALGORITHM IS GONNA GET YOU / SUBJECTIVITY: WHO 
DO THEY THINK YOU ARE? / PRIVACY: WANTED DEAD OR ALIVE / 
CONCLUSION: GHOSTS IN THE MACHINE / Notes / Index

SAGE VISTAAR
2017 • 336 pages • Hardback (9789352800384) • `995.00

  Sales rights restricted to South Asia only!  

W

Ramesh Srinivasan is Director of the UC Digital Cultures 

Lab and a proat UCLA who works across the world to 

study new technology's interactions with diverse cultures 

and communities. An active contributo the mainstream 

media and press, Srinivasan has worked in the middle 

of Egypt's Arab Spring, with Native American and 

indigenous peoples across the Americas, within South 

Asia, and more to identify how new technologies can 

empower grassroots voices, equality, and the potential of 

democratic communication around the world.

ABOUT THE AUTHOR
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INDIA CONNECTED
Mapping the Impact of New 
Media

Edited by Sunetra Sen Narayan 
Associate Professor, Indian Institute of 
Mass Communication, New Delhi and 
Shalini Narayanan Independent Media 
Consultant and Trainer

The book “India Connected: Mapping 

the Impact of New Media” outlines the 

impact of social media while comparing 

it with the traditional media. The book 

flags challenges and opportunities that 

social media offers in the Indian setting.

Col Rajyavardhan Rathore, ( Retd.). AVSM, 

Hon’ble Minister of State for Information and 

Broadcasting, Government of India

Can new media help in bringing about development or contribute 
to social movements? Who is left out of the new media equation? 
How is the public sphere affected by it? How will it be regulated? 
Providing answers to these important questions, this book critically 
examines the growth of new media in India. It looks at how new 
media can be theorized in the Indian context and offers a perspective 
on the opportunities and challenges this poses to governance, 
development, and businesses as well as in social marketing efforts.

CONTENTS
Foreword Daya Kishan Thussu / PART I: THEORETICAL PERSPECTIVES 
/ An Overview of New Media in India Sunetra Sen Narayan and Shalini 
Narayanan / Theoretical Perspectives: Issues in the Indian New Media 
Environment Jatin Srivastava and Enakshi Roy / Political Economy of (New) 
Media in India: An Institutional Perspective B P Sanjay / PART II: POLITICS, 
GOVERNMENT AND THE MARKET / Social Media and Indian Politics in 
the Global Context: Promise and Implications Awais Saleem and Stephen 
McDowell / New Media and Social–Political Movements Shalini Narayanan 
and Anand Pradhan / New Media, Governance and Transparency in India 
Abhishek N Singh and P Vigneswara Ilavarasan / Regulation of New Media: 
The Indian Scenario Vikram Aditya Narayan and Raka Arya / ICT and the 
Indian Education System: Challenges and Possibilities Anubhuti Yadav 
/ Brand Promotion on New Media in India Jaishri Jethwaney / PART III: 
HISTORICAL EXCLUSIONS / The Internet in India: Crystallising the Historical 
Inequalities Uma Shankar Pandey / Women and the Internet in India: Denial 
of Access and the Censorship of Abuse Geeta Seshu / Disability and Social 
Media in India P J Mathew Martin and Sunder Rajdeep / Index

2016 • 272 pages • Hardback (9789385985027) • `895.00

NEW MEDIA AND 
TRANSFORMATION OF 
SOCIAL LIFE IN CHINA
Edited by Xinxun Wu, Professor, 
Shanghai University, China, and 
Chairman of Shanghai Innovative 
Institute of Social Sciences, Shanghai 
University, Han Zheng, Professor, 
Shanghai University and Xiaokun Wu, 
Professor, South China University of 

Technology

The field of media and communication 
has expanded substantially in China 
over the last few decades. This book covers in detail the main 
aspects related to media in China, including new media technologies, 
social networks, media convergence, smart cities, digital media, 
information and communication technology (ICT), and risk society. 
The book also addresses issues such as the financial crisis, the 
global energy crisis, and environmental pollution.

CONTENTS
Preface / Reflections on the Transformation of Chinese Media System in the 
Context of Globalization Han Zheng and Jue Lu / From Media Convergence 
to “Internet Plus” Yonghua Zhang / Smart City Ideas Reflect on Chinese 
New Smart Rural Construction Xinxun Wu / Smart Cities and New Patterns 
of Socio-technical Governance Karsten Zimmermann / Electoral Pressure 
or Deficit Compensation? Online Political Communication by Public Agencies 
in Western European City-regions Daniel Kübler, Sarah Ott, and Anna 
Christmann  / Association Study on Urban Festival Activities and Residents’ 
Happiness—Taking Shanghai Tourism Festival as an Example Min Zhang 
/ “Movie Dream” of Internet Enterprises in China—Take “BAT” as a Case 
Study Jin Long / Media and Climate Change: From Content Analysis to 
Analysis Content: Approximation to the Interdisciplinary Construction of a 
New Paradigm Bernardo Díaz Nosty / Analysis of New Media Functions upon 
the Air Quality Testing Campaign in Chinese Cities Hui Shen and Sibo Wang 
/ Reform and Innovation of Journalism and Communication Education in the 
Era of Media Convergence: A Case Study of Missouri School of Journalism 
Ernest Zhang / Localization of Data Journalism Education: A Participatory 
Analysis of the Data Journalism Class in Shanghai University Xiaokun Wu  
/ A Study on the Media Behavior and Information Evaluation of the New 
Generation Migrant Workers in the Era of New Media—Compared with the 
Old Generation Jianjie Tao and Mei Jiao / The Construction and Rethinking 
of Journalism Professionalism in We Media Era Qingchuan Wang / About 
the Editors and Contributors

SAGE CHINA STUDIES
2017 • 264 pages • Hardback (9789352803514) • `1750.00 (tent.)

Connect with SAGE!
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VOLUME III: USING ENTERTAINMENT EDUCATION FOR DISTANCE EDUCATION
Esta de Fossard Johns Hopkins University, Washington DC USA and Michael Bailey Senior Country Advisor, 
mPowering Frontline Health Workers Partnership

This volume explains how to integrate education into an entertaining format so that it holds people’s attention while 
enabling them to improve their health and lifestyle. It also demonstrates how mobile technologies can be used for educating 
frontline health workers as well as the communities they serve. This book offers many examples of such programs and 
provides essential guidance on:

•  Understanding precisely what knowledge must be imparted to the communities and how.

•  Why mobile technology is the new and most important platform for delivering educational content.

•  How educational programs can be designed for developing countries in a sustainable way.

CONTENTS
Preface / PART I: PROJECT DEVELOPMENT AND MANAGEMENT Esta de Fossard / Providing Distance Education through Edu-tainment 
/ Managing the Edu-Tainment Project / Starting Up the Edu-Tainment Project / The Curriculum Guide / PART II: FOR THE WRITER / Writing 
for Edu-Tainment Programming / Edu-Tainment Formats—Radio: The Fictional Workshop / Edu-Tainment Formats—Radio or TV: The 
Drama Series / Edu-Tainment Formats: The Drama Serial and Synergistic Programming / Edu-Tainment Formats—TV or Radio: The Magazine and Reality Programming 
/ Edu-Tainment Formats—The Case Study: TV, CD, DVD or Video / PART III: AUXILIARY AND SUPPORT MATERIALS / Support Materials for Edu-Tainment Programs 
/ PART IV: DISTANCE EDUCATION WITH OR WITHOUT THE INTERNET DISTANCE Michael Bailey / The Significance of Accessible Health Information / The Global 
End-to-End Media Distribution Process / Context / Key Challenges / How to Make It Happen / Summary / Appendix: Samples of Putting Theory into Practice / Case 
Study: mLearning in Ethiopia / Case Study: mLearning in Nigeria / Case Study: mCounseling in India / Endnotes / References / Index

2016 • 305 pages • Paperback (9789351507598) • ` 850

VOLUME II: WRITING AND 
PRODUCING FOR TELEVISION 
AND FILM
Esta de Fossard Johns Hopkins 
University, Washington DC USA and 
John Riber Media for Development - 
East Africa, Dar-es-Salaam

The book demonstrates how to create TV 
and FILM DRAMAS that encourage people 
to make positive behavioral changes to 
improve their lives. The book teaches 
people how to:

• Create SERIAL OR STAND-ALONE 
DRAMAS that will appeal to a select audience

• Create characters that represent and attract the target audience

• Introduce subtle and convincing ways to improve the standard of 
living of the audience

• Conduct design workshops for preparing design documents that help 
script writers create ‘convincing’ dramas containing the behavior-
change message accurately

CONTENTS
List of Figures and Boxes / Preface / PART I: ENTERTAINMENT–EDUCATION / 
Using Television and Film for Social Development: The Entertainment–Education 
Format / PART II: FOR THE PROGRAM MANAGER / The Role of the Program 
Manager / Articulation: Designing Message Content for Entertainment–Education 
Programs / PART III: FOR THE WRITERS / Artistry: Writing Entertainment–Education 
Drama / Artistry: Character Development / Guidelines for Script Presentation and 
Review / Auxiliaries: Enhancing the Message / PART IV: FOR THE PRODUCER, 
DIRECTOR, AND FILMMAKER / Guidelines for Pre-Production: Needs, Budgets, 
and Contracts / Guidelines for Pre-Production: Artistic Preparation / Guidelines 
for Successful Shooting / PART V: FOR THE ACTORS/ARTISTS / Guidelines for 
Successful Acting / PART VI: FOR THE EVALUATORS / Pilot Testing / PART VII: 
FOR ALL PROJECT PARTICIPANTS / Major Checklist / Appendix A: Preparing for 
the Design Workshop / Appendix B:Design Document Sample Pages / Appendix 
C: Production Budget Samples / Appendix D: Contract Samples / Index

2015 • 252 pages • Paperback (9789351501688) • `750.00

VOLUME I: WRITING AND 
PRODUCING RADIO DRAMAS
Esta de Fossard Johns Hopkins 
University, Washington DC USA

The book demonstrates how to create 
RADIO DRAMAS that encourage people 
to make positive behavioral changes to 
improve their lives. It provides instructions, 
examples, and samples on the creation 
of serial or stand-alone radio dramas that 
will attract the attention of audiences. The 
book teaches people how to:

• Create RADIO DRAMAS that will appeal 
to a select audience

• Create characters that represent and attract the target audience

• Introduce subtle and convincing ways to improve the standard of 
living of the audience

• Conduct design workshops for preparing design documents 
that help script writers create ‘convincing’ dramas containing the 
behavior-change message accurately

CONTENTS
Definitions / Prologue / PART I: INTRODUCTION TO ENTERTAINMENT–
EDUCATION RADIO DRAMA / Radio Drama for Behavior Change / The Design 
Approach: The Design Document / The Design Approach: The Design Team / 
The Design Approach: The Design Workshop / PART II: FOR THE PROGRAM 
MANAGER / Starting Up the Radio Serial Drama Project / The Program Manager 
and the Writing Process / The Preproduction Phase / The Production Phase / 
Guidelines for Radio Actors / Pilot Testing the Scripts / PART III: FOR THE WRITER 
/ Writing Entertainment–Education Drama / Blending Story and Message in the 
Drama Plot / Character Development / Developing the Setting / Writing for the Ear 
/ Scene Development / The Finished Script and the Writer’s Checklist / Success 
of Radio Entertainment–Education Programs / Credits / Appendix A: Sample 
Design Document / Appendix B: For the Design Workshop / Appendix C: Design 
Workshop Question Guide / Appendix D: Journey of Life Episode Synopsis / 
References and Select Bibliography / Index

2015 • 324 pages • Paperback (9789351501664) • `895.00

COMMUNICATION FOR BEHAVIOR CHANGE 
 SECOND EDITION
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Jaishri Jethwaney is Professor and Program 

Director (Advertising and Public Relations) at the 

Indian Institute of Mass Communication (IIMC), New 

Delhi. She has more than 34 years of experience in 

brand management and corporate communications 

as well as in academia. She has conducted short 

courses on corporate communication, health 

communication, and advertising. Dr Jethwaney 

has also worked as a Project Director for UNESCO 

on the project “Reporting HIV and AIDS: A Media 

Tool Kit.” Her published works include Corporate 

Communication: Principles & Practices (2010), 

Advertising Management (with Shruti Jain) (2nd 

edition, 2012), and Public Relations Management 

(with N.N. Sarkar) (3rd edition, 2015).
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SOCIAL SECTOR 
COMMUNICATION IN 
INDIA
Concepts, Practices, and Case 
studies

Jaishri Jethwaney Professor and 
Program Director (Advertising and 
Public Relations) at Indian Institute of 
Mass Communication (IIMC), New Delhi

A  first-of-its-kind book on social sector 
communication in India that combines 
concepts with hands-on skills. Social 
sector communication helps address issues by influencing policy 
and can be used to bring about desired behavioral change among 
the targeted public. This book not only highlights the theoretical 
underpinnings, practice, and skill of social sector communications 
in India, but also provides an understanding of various tools and 
strategies required in development communication encompassing 
social marketing, media advocacy, social mobilization, grassroots 
communication, and corporate social responsibility (CSR).

CONTENTS
Preface / Overview of Social Sector in India / Social Marketing / Corporate 
Social Responsibility / Advocacy, Communication, and Social Mobilization / 
Grassroots Communication / Planning and Executing Social Communication 
Campaigns: Case Studies / Hands-on Skills in Writing and Social Media Use 
/ Index

2016 • 288 pages • Hardback (9789351508144) • `850.00

COMMUNICATION FOR 
DEVELOPMENT
Theory and Practice for 
Empowerment and Social 
Justice

Third Edition

Srinivas Raj Melkote School of Media 
and Telecommunication, Bowling Green 
State University and H Leslie Steeves 
University of Oregon, Oregon

This book critically examines directed 
social change theory and practice while 
presenting a conceptual framework of development communication 
to address inequality and injustice in contemporary contexts. This 
third edition features significantly revised and updated chapters 
to include the latest scholarship on, and practices of, media and 
communication for development. It explores empowerment and 
social justice to individuals and communities around the world in 
the context of increasing globalization.

CONTENTS
Foreword by Late Dr Luis Ramiro Beltran Salmon / Preface / PART I: 
INTRODUCTION AND OVERVIEW / Development Commmunication, 
Empowerment, and Social Justice in the Globalization Epoch / Evolution 
of Devcom for Development and Social Justice / PART II: DEVELOPMENT 
DISCOURSE, MODERNIZATION THEORY, AND DEVCOM / Modernization, 
Globalization, and the Dominant Development Discourse / Media and 
Communication in Modernization and Globalization / PART III: CRITICAL 
PERSPECTIVES ON COMMUNICATION AND DEVELOPMENT / 
Deconstructing the Dominant Development Paradigm / Critique of Devcom 
in the Dominant Paradigm / PART IV: LIBERATION PERSPECTIVES AND 
PRACTICES IN DEVELOPMENT / Liberation Theology and Development / 
Communication and Spirituality in Development / PART V: PARTICIPATORY 
AND EMPOWERMENT PARADIGMS FOR SOCIAL JUSTICE / Participatory 
Paradigm in Development / Media and Communication for Empowerment 
/ Devcom for Empowerment and Social Justice / Appendices / Appendix 
A: Historical Overview of Development/Underdevelopment / Appendix B: 
Highlights of Media, Communication, and Development Activities since World 
War II / Bibliography / Index 

2015 • 568 pages • Paperback (9789351502579) • `750.00
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Communication & Media Studies

EMBATTLED MEDIA
Democracy, Governance and 
Reform in Sri Lanka

Edited by William Crawley Institute 
of Commonwealth Studies, University 
of London, David Page University 
of Sussex and Kishali Pinto-
Jayawardena Legal analyst on civil 
liberties, Columnist, Sunday Times 
and author

This pioneering study considerably 

broadens the scope of media studies 

in South Asia.

Daya Thussu, 

Professor of International 

Communication, University 

of Westminster, London

Embattled Media is the first book to look comprehensively at the 
evolution of news media in post-colonial Sri Lanka, with a focus 
on media policy, law and education. It offers valuable insights into 
the importance of independent media for democratic governance 
in the wider South Asian region. The book reviews the role of new 
media platforms in widening the scope for public debate. Further, it 
provides a detailed analysis of the existing media laws and policies 
and of campaigns to reform them. It also focuses on the role of 
institutions in media education by providing a comprehensive 
analysis of existing media curricula and underlining the importance 
of improved media literacy and introduction of Right to Information 
Act for a healthy democracy.

ABRIDGED CONTENTS
Preface / Democracy, Governance and Media Reform: Sri Lanka and the Wider 
Region / PART I: THE PRINT MEDIA IN SRI LANKA / PART II: ELECTRONIC 
AND NEW MEDIA / PART III: LEGAL AND INSTITUTIONAL REFORMS / PART 
IV: MEDIA EDUCATION AND REFORM / PART V: FUTURE PROSPECTS / 
Conclusion: Media Reform in a National and Global Context / Glossary / 
Bibliography / Index

2015 • 416 pages • Hardback (9789351500629) • `1050.00

MEDIA AT WORK IN  
CHINA AND INDIA
Discovering and Dissecting

Edited by Robin Jeffrey La Trobe 
University, Bundoora and Ronojoy Sen 
National University of Singapore

...Showcases novel approaches to 

the study of media in the world’s two 

most populous countries and makes 

a welcome contribution towards filling 

these gaps.

Wanning Sun,  

Professor of Media and 

Communication Studies, University 

of Technology, Sydney

This book helps readers to understand the complexities of media in 
India and China, and their similarities and differences. It introduces 
the two media systems, the people who work in them, the work they 
produce and the pressures that influence their work. It analyses 
how economic forces drives media, how newsrooms work and how 
governments in each country manage the coverage of disasters. 
Media at Work in China and India fosters greater reflection, 
curiosity and, perhaps, even wisdom, about fast-changing media 
in these 21st century powerhouses.

CONTENTS
Preface / Introduction: Media at Work—Four Sames and Three Differents 
Robin Jeffrey and Ronojoy Sen / PART I: STRUCTURES / Development 
and Communication: The Evolution of Chinese Media Li Yang / Newspapers 
in India: Diversity, Ownership and Future Robin Jeffrey / India on Television: 
Owners, Politicians and Debate in a Democracy Nalin Mehta / China’s 
Cultural War against the West Ying Zhu / PART II. REPORTERS / Portrait of 
a Chinese Journalist John Zhou / Portrait of an Indian Journalist Anshuman 
Tiwari / Experience: Understanding and Reporting India Tang Lu / Media, 
Messaging and Misperceptions in India–China Relations: Reading the Tea 
Leaves Ananth Krishnan / PART III. PRACTICES / China in the Times of India 
Ronojoy Sen / The View from an Indian Television Newsroom: What Makes 
Us Different? Srinjoy Chowdhury / Trying Hard to Be Soft: The Chinese 
State and India in CCTV News Danny Geevarghesei / The CCTV–Reuters 
Relationship John Jirik / Covering Commerce: How Indian Newspapers 
Treat Business, Economics and the China Story Subhomoy Bhattacharjee 
/ PART IV. DISSECTIONS / Media Control as Stability Maintenance: The Case 
of the Sichuan Earthquake Ming Xia / When Officials and Media Failed: The 
Response to the Uttarakhand Floods, 2013 Anup Kumar / Social Media: China 
and India Compared Jonathan Benney, Nimmi Rangaswamy / Shooting the 
Messengers Simon Long / Glossary / Index 

2015 • 396 pages • Hardback (9789351503002) • `995.00

For orders and enquiries, write to us at

Marketing Department  
SAGE Publications India Pvt Ltd 

B1/ I-1, Mohan Cooperative Industrial Area 
Mathura Road, Post Bag 7, New Delhi 110 044, India

E-mail us at marketing@sagepub.in

SAGE India 
offers special 

discounts 
on purchase of 
books in bulk. 
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Journalism / Political Communication

JOURNALISM THROUGH 
RTI
Information Investigation Impact

Shyamlal Yadav Senior Editor, The 
Indian Express, New Delhi

A must-have and a must-read 

book for reporters, editors, 

researchers, all those who teach 

journalism and, of course, citizens 

too who can see for themselves 

what a 10-rupees demand draft 

and a powerful law can do.

Raj Kamal Jha, Chief Editor, 

The Indian Express

The RTI Act has helped investigative journalism in getting information 
that otherwise would have been almost impossible to unearth despite 
legal provisions. Using the storyline approach, the author, through 
his own experiences, unravels how news was collected through 
persistent efforts using RTI, how the stories evolved, and how the 
subject was followed up keeping an eye on the rightful impact.

CONTENTS
Foreword by Raj Kamal Jha / Preface / Advent of RTI and Role of Media 
/ Foreign Travels of Ministers: 256 Rounds of the Globe / Foreign Travel 
of Bureaucrats: 74 Up–Down Trip to the Moon / I Hereby Declare: Assets 
Declaration in Public Domain / India’s Steel Frame: Corruption Cases against 
IAS/IPS/IRS / Stream of Filth: Cleaning the Rivers through RTI / Personnel in 
Personal Staff of MPs: All in Family / Light Every Corner: RTI Everywhere in 
the Government / NGOs Funded by Government: JSSs and KVKs / Passing 
the Buck: Misuse of RTI by Public Authorities / How a Journalist Can Use RTI 
and See the Change / Index

2017 • 244 pages • Hardback (9789386062833) • `795.00

RESTRICTED ACCESS
Media, Disability, and the Politics 
of Participation

Elizabeth Ellcessor Assistant 
Professor, Cinema and Media Studies, 
Indiana University, Bloomington

...transforms our understanding 

of what “access” means Elizabeth 

Ellcessor reveals the ways in which 

ability, culture, and technology are all 

entangled in questions of accessibility 

Ellcessor’s book is a major advance in 

media studies and disability studies, 

and will also be of great interest to 

scholars in policy.

Jonathan Sterne, Author of 

MP3: The Meaning of a Format

Restricted Access investigates digital media accessibility—the 
processes by which media is made usable by people with specific 
needs—and argues for creating access to enable greater participation 
in all forms of mediated culture. It argues that if digital media leads 
to opportunities for individuals to create and participate, but the 
technology only facilitates the participation of the privileged, then 
its progressive potential remains unrealized. The book demonstrates 
the importance of alternate uses, marginalized voices, and invisible 
innovations in the context of disability identities and asks for a rethink 
on digital media accessibility.

CONTENTS
Introduction: Interrogating and Integrating Access / Regulating Digital Media 
Accessibility: #CaptionTHIS / You Already Know How to Use It: Technology, 
Disability, and Participation / Transformers: Accessibility, Style, and Adaptation 
/ Content Warnings: Struggles over Meaning, Rights, and Equality / The Net 
Experience: Intersectional Identities and Cultural Accessibility / Conclusion: 
Collaborative Futures / Appendix: Ethnographic Research, Interviews, and 
Selected Blogs / Notes / Bibliography / Index 

SAGE VISTAAR
2017 • 264 pages • Hardback (9789352800308) • `695.00

  Sales rights restricted to South Asia only!  

RE

Shyamlal Yadav is one of the pioneers of the 

effective use of RTI for investigative reporting and 

asking questions of the powers that be. His work on 

India’s polluted rivers, Streams of Filth (India Today, 

December 30, 2009) was selected by UNESCO as 

one of the 20 best investigative reports across the 

globe. A member of the investigative bureau of The 

Indian Express, his reports like foreign travel of 

ministers and bureaucrats, MPs appointing their 

relatives as their personal assistants, bank staff 

putting their own money to reduce the total number 

of zero balance Jan Dhan accounts have had an 

impact and influence. He is the only two-time winner 

of the prestigious Ramnath Goenka Award for 

Excellence in Journalism in Investigative Reporting 

category.

ABOUT THE AUTHOR

Elizabeth Ellcessor is Assistant Professor of Cinema and 

Media Studies in the Media School at Indiana University, 

Bloomington. Her research focuses on disability, digital 

media, and access as they relate to public politics, cultural 

engagement, and participation. In a previous life, she was 

a web developer for a nonprofit organization.

ABOUT THE AUTHOR
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Political Communication / Business Communication

CORPORATE 
COMMUNICATION 
THROUGH SOCIAL MEDIA
Strategies for Managing 
Reputation

Asha Kaul Professor, Communication 
Area, Indian Institute of Management, 
Ahmedabad and Vidhi Chaudhri 
Assistant Professor, Media and 
Communication, Erasmus School of 
History, Culture and Communication 
(ESHCC), Erasmus University, 
Rotterdam

Corporate Communication through Social Media provides a 
comprehensive look at social-mediated developments in corporate 
and organizational communication and examines the consequent 
implications for reputation management. It takes a grounded 
approach in bringing together perspectives from communication 
and management and from scholarship and practice. It helps the 
reader to make sense of digitalization in corporate communication 
and its consequences for organization–stakeholder relationships, 
trust, engagement, leadership, and reputation. Covering a wide 
spectrum of topics such as branding, consumer engagement, 
employee relations, crisis communication, corporate responsibility 
and sustainability, and the return on investment (ROI), the book 
maps key changes in the evolving communication landscape, 
with an understanding of the strategic benefits and challenges for 
corporate reputation.

Key Features:

• Blend of theory and practice of social-mediated communication 
and implications for reputation management

• International focus with contemporary (and classic) examples 
and cases

• Link with professional practice in “Voices from the Field” feature

• Discussion questions and activities to encourage critical reflection 
and informed application

ABRIDGED CONTENTS

Preface / Prologue / The New Anthem for Open Source Branding: Paradox of 
gaining resonance and ceding control / On - Demand Marketing: Social Selling, 
Customer Engagement and Advocacy / Social Media @ Work: Employees as 
Reputation Agents / Influence of Social Media on Crisis Communication / 
Under the Microscope: Corporate Responsibility in a Social-Mediated Era /
Measuring the $ Spend on Social Media / Epilogue / Index

SAGE TEXTS 
2017 • 252 pages 
Paperback (9789386446190) • `275.00

COMODERN MEDIA, 
ELECTIONS AND 
DEMOCRACY
Bheemaiah Krishnan Ravi Professor, 
Department of Communication, 
Bangalore University

Modern Media, Elections and Democracy 
explores how the modern media functions 
in a democracy, especially during 
elections, when it performs the crucial 
role of educating people and moulding 
public opinion. At such times, it becomes 
an arena for public debate and sometimes 
even a check against the abuse of power. The book analyses the 
constraints that curb the immense power of the media. It takes up 
issues that restrict free political debate and, in response, studies the 
statutory provisions that defend and protect freedom of expression. 
In this context, the author refers to many legal suits, case studies, 
jurisprudence governing election coverage, international standards 
for media practices, and so on. The book identifies ways in which 
various forms of media exert influence on politics and argues that 
the modern media—in all its forms—is expanding the scope of 
political pluralism.

CONTENTS
Foreword by Jabbar Al-Obaidi / Preface / Elections and Media in Democracy / 
Modern Media and Society / Media and Elections / Media Professionalism and 
Election Coverage / The Media in Political Campaigns / The Role of Television 
/ Legal Framework for Media and Elections / International Case Studies on 
Media and Elections / Media and Elections in India / Ethical Considerations 
in Election Coverage / Bibliography / Index

2017 • 244 pages • Hardback (9789386602374) • `795.00

M

Bheemaiah Krishnan Ravi is Professor in 

the Department of Communication, Bangalore 

University. He has twenty-five years of teaching 

and research experience. He has written in several 

international research journals and has published 

five books. Professor Ravi specializes in these 

subject areas: Indian Media Industry, Development 

Communication, Political Communication, and Film 

Studies. He has several television programs and 

radio productions to his credit. During 2002-2006 he 

was a member of the Karnataka State Commission 

for Backward Classes. Before he started his 

academic career, he spent a decade as a journalist.

ABOUT THE AUTHOR

Essential for students of Management and Business Studies at UG and 
PG levels



8A

Branding & Advertising

THE INDESTRUCTIBLE 
BRAND
Crisis Management in the Age of 
Social Media

Venke Sharma Digital Thought 
Leader and Hushidar Kharas Digital 
Marketing Expert

Being a ‘brand in the time of social 

media’ is tough, and you’re often 

just one customer tweet away 

from a crisis. The Indestructible 

Brand is essential reading for 

every brand on the planet.

Lux Narayan,  

CEO, Unmetric, US

Whether or not your brand is on social media, your consumers are. 
They are continuously sharing their good and bad experiences about 
your brand. Most brands are not prepared to deal with negative 
feedback which, if ignored, can spiral into a crisis. This book seeks 
to aid brand and business owners to structure organizations to 
be crisis- ready. Creating a crisis squad and a crisis playbook, 
envisioning various scenarios that can occur, and what the brand’s 
response should be are some of the areas the book delves into. It 
also recommends preventive measures that can save brands from 
social embarrassment, and social listening strategies that can alert 
organizations to a problem before it becomes a crisis.

CONTENTS
Foreword by Sanjay Behl / Preface / The Age of Crisis / Creating a Crisis-
ready Organization / Building a Crisis Playbook / Securing Your Digital Assets 
/ Social Media Monitoring / Storycrafting / Execution / After the Storm

SAGE RESPONSE
2017 • 172 pages • Paperback (9789386446794) • `295.00

STRATEGIC BRAND 
MANAGEMENT FOR B2B 
MARKETS
A Road Map for Organizational 
Transformation

Second Edition

Sharad Sarin Professor, Marketing 
and Strategic Management, XLRI, 
Jamshedpur

Strategic Brand Management provides 
fresh insight into the field of marketing 
and elaborates how to create powerful brands.“Globalization” 
and “technology” are two mega forces that drive the world. The 
second edition captures these developments and their effect on 
the companies covered in the book. The first edition dealt with 
three leading B2B corporate brands of India—the Tata Group, L&T, 
and Infosys. The second edition describes the leadership changes 
in the Tata Group and Infosys, and the challenges faced by these 
three brands.

CONTENTS
Preface / PART I: Thinking about B2B Brands / Brands and B2B Markets: 
Putting Things in Perspective / Organizational Buying and Role of Brands: 
The Indian Perspective / Brand Management and B2B Marketers: A Deeper 
Probe / PART II: Creating Corporate Brands: The Key Asset of any B2B Brand 
/ Brand Tata: Leadership with Trust / Brand L&T: Nation Building to Building 
Nations / Brand Infosys: An Iconic Brand Reinventing Itself / PART III: Brand 
Communications / Managing Marketing Communications for B2B Markets / 
The Emerging Power of Digital Media for B2B Brands / PART IV: Holistic Brand 
Management / Holistic Brand Management: Seven Cases of B2B Brands / 
PART V: The Future Challenges / Beyond Exports: Creating Indian Global 
Brands / Rekindling Their Aspiration through the Idea of Brands / Reflections 
and Afterthoughts / Bibliography / Index 

SAGE RESPONSE
2015 • 332 pages • Paperback (9789351505518) • `495.00

noun (informal) 

Anxiety that an exciting or 
interesting event currently be 
happening elsewhere, often 
aroused by posts seen on social 
media.

FOMO

Don’t miss out on the latest from SAGE! 

Follow us on

@SAGEPubIndia @SAGEPublicationsIndiaPvtLtd @SAGEPublicationsIndia
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‘AD’APTING TO MARKETS
Repackaging Commercials in 
Indian Languages

Sunitha Srinivas C Govt College of 
Mokeri, Calicut, Kerala

This book brings out the manner in 
which the local market is approached in 
regional languages to woo consumers 
and increase sales, the various ways in 
which localization is achieved, and the 
visual as well as linguistic ‘translation’ 
that ‘localized’ ads involve. While doing 
so, it provides insights into the ideologies 
and cultural values of contemporary 
societies as they have a powerful influence not only on consumers’ 
product choices but also on their motivations and lifestyles.

CONTENTS
Introduction / The World of Advertising / The Illusion Industry: Advertising 
on Television / Making Sense of Advertisements: Reading Ads Theoretically 
/ Localization: Issues in Cultural Transmission / ‘Culturalizing’ Advertisements: 
Relocating the Ad Message / The Visual-linguistic ‘Relay’: Interpreting 
Advertisement Signs / The New Media: A Study of the Mobile Online Advertising 
/ The Social Media: Localization and Global Communication / ‘Ad’apting to 
Markets: Means to the Consumer’s Heart and Purse / Bibliography / Index

2015 • 232 pages • Hardback (9789351502401) • `750.00

CREATIVE AEROBICS
Fueling Imagination in the 21st 
Century

Linda Conway Correll George Former 
Professor, Penn State University and 
Arpan Yagnik Assistant Professor, 
Advertising, Penn State University

We often treat critical thinking 

and creativity as two separate 

disciplines. The research behind 

Creative Aerobics shows they are 

two sides of the same coin.

Eric J Barron, President, 

Pennsylvania State 

University, USA

Creative Aerobics is an internationally proven technique for producing 
creative ideas. It works for you regardless of whether you are a 
left-brained student, a creative writer, an engineer, a copywriter, 
a businessperson, a gifted writer or an artist, or an advertising or 
marketing professional. Advertising and marketing professionals 
will find this book particularly helpful in extending their ideation 
skills, maximizing their creative potential, and reducing their time 
per assignment. This book is for anyone who wants to enhance 
their creativity! There is no aspect of life where this crucial skill is 
not utilizedandhellip;. Get the book and get cracking!

CONTENTS
Preface / Taking the Wraps/Raps Off Creative Aerobic / In the Beginning… / 
David versus Goliath, AKA Small versus the Big Idea / Defining the Creative 
Process Today / Developing your Creative Magnifying Glass / Training for your 
Creativity Marathon / Creative Aerobics 1 (CA1): The Facts. Just the Facts / 
Creative Aerobics 2 (CA2): New Nomenclature—It Is What It Isn’t / Creative 
Aerobics 3 (CA4): It's the Same. Only Different / Creative Aerobics 4 (CA4): 
Refining Defining / Verbal Four-/For-/Foreplay / Body English (It’s Not Just 
About Golf) / How the Student Award Winners Do It / How the Professionals 
Do It! / Every Body (Copy) Needs a Slogan, Sometime / Mass Media Medley 
/ .Com Creativity / Practical Reflections on the Profession / Index

SAGE RESPONSE
2017 • 180 pages • Paperback (9789386446824) • `395.00
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THE FUTURE OF 
BRANDING
Edited by Rajendra K Srivastava 
Provost and Deputy President, 
Singapore Management University and 
Gregory Metz Thomas Consultant, 
INOV8N

Srivastava and Thomas have 

assembled some of the best 

minds and their latest thinking 

on how to build, protect, and 

leverage brands to capture new 

opportunities and fully realize a 

brand’s economic potential.

George S Day, Professor of 

Marketing, Wharton School of 

the University of Pennsylvania

Written by the leading minds management from around the globe 
who are redefining best practices in managing brands, It examines 
the future of branding on key concepts including brand performance 
management, brand strategy, brand building, revitalizing brands, 
brand valuation, brand analysis, brand protection, and brand 
experience. The inspiration for this book is to provide an outlet for 
cogent ideas that will help managers build and maintain brands in 
the future marketplace.

CONTENTS
Preface / PART I: BRAND STRATEGY / Selecting the Brand Architecture to 
Match Your Strategy Jean-Noel Kapferer / A Strategic Approach to Grow 
Profits: Defining, Measuring, and Maximizing Customer Value V. Kumar and 
Bharath Rajan / Branding in Retail Lluis Martinez-Ribes / PART II: BRAND 
BUILDING / Brand Identity: Brand Naming Process and Brand Linguistics in 
the International Context Bernd Schmitt and Shi Zhang / The Six-station 
Model of Corporate Identity: Developing and Assessing the Model Jean 
Yannis Suvatjis and Leslie de Chernatony / Brand Development Processes 
and Planning Kevin Lane Keller / Managing the Brand Experience Bernd 
Schmitt / Rethinking Brand Development in an Interactive Marketplace Don 
E. Schultz / Luxury Brands Vanessa M. Patrick and Henrik Hagtvedt / 
The Dynamics of Brand Trust Gregory M Thomas / PART III: LEVERAGING 
BRANDS / Branding and Emerging Markets Martin Roll / Opportunities and 
Risks in Co-branding and Licensing Jeffrey Parkhurst / Brand Revitalization 
Kevin Lane Keller / Brand Identity Strategy for Mergers and Acquisitions 
Srinivas Reddy and Anupam Jaju / PART IV: BRAND PERFORMANCE 
MANAGEMENT / The Great Debate: Managing Brands versus Managing 
Customers Werner Reinartz / Brand Imperative: Protecting Your Most 
Valuable Assets Jeffery Andrien, Paul Benoit, and Philip C Zerrillo / Hidden 
Value of Brands: Brands in Mergers and Acquisitions S Cem Bahadir / Role 
of Brands in Managing Innovation Rajendra K Srivastava / Index

SAGE RESPONSE
2015 • 492 pages • Hardback (9789351503163) • `1295.00

AAKER ON BRANDING
20 Principles That Drive Success

David Aaker Vice-Chairman, Prophet

Professor Aaker has truly given 

the business world a gift: A highly 

concise and wonderfully cogent 

and insightful tutorial on the 

principles of brand stewardship 

and leadership.

Joseph V Tripodi, 

Chief Marketing and 

Commercial Officer, Coca-Cola

Aaker on Branding presents in a compact form, the twenty essential 
principles of branding that will lead to the creation of strong brands. 
These principles provide a broad understanding of brands, brand 
strategy, brand portfolios, and brand building that all business, 
marketing, and brand strategists should know.

CONTENTS
Preface for South Asia / Introduction: Why This Book? / Part I: Recognize That 
Brands Are Assets / Brands Are Assets That Drive Strategy / Brand Assets 
Have Real Value / Part II: Have a Compelling Brand Vision / Create a Brand 
Vision / A Brand Personality Connects / The Organization and Its Higher-
Purpose Differentiate / Get Beyond Functional Benefits / Create “Must Haves” 
Rendering Competitors Irrelevant / To Own an Innovation, Brand It / From 
Positioning the Brand to Framing the Subcategory / Part III: Bring the Brand 
to Life / Where Do Brand-Building Ideas Come From? / Focus on Customer’s 
Sweet Spots / Digital—A Critical Brand-building Tool / Consistency Wins / 
Internal Branding: A Key Ingredient / Part IV: Maintain Relevance / Three 
Threats to Brand Relevance / Energize Your Brand! / Part V: Manage Your 
Brand Portfolio / You Need a Brand Portfolio Strategy / Brand Extensions: 
The Good, the Bad, and the Ugly / Vertical Brand Extensions Have Risks and 
Rewards / Silo Organizations Inhibit Brand Building / Epilogue: Ten Branding 
Challenges / Endnotes / Index 

SAGE RESPONSE
2015 • 252 pages • Paperback (9789351503903) • `495.00
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MEDIA METRICS
An Introduction to Quantitative Research in Mass Communication

Manoj Dayal Professor, Department of Communication Management and Technology, Faculty of Media Studies, Guru 
Jambheshwar University of Science and Technology, Hisar, Haryana

“Media metrics” is the use of statistics and mathematics in media research. This book largely explains scientific methods 
of data collection and analysis to achieve useful results from quantitative media data. It effectively describes the crucial 
relationship between key media forces such as print and electronic media, corporate communication and public relations, 
advertising, development communication, web and traditional media, and so on. 

Key Features: 

• Pioneering introductory text on media metrics, a method of measuring media variables

• Clear and easy-to-understand explanation of descriptive and inferential media variables and their use 

• Complete coverage with relevant examples from media studies

• Review exercises, and extensive list of references

CONTENTS
Foreword by Prof. Sanjeev Bhanawat / Foreword by Dr Tabitha Nyaboke Otieno / Preface / Media Metrics: A Conceptual Framework / Mathematics in Media 
Research / Data Processing and Analysis in Mass Communication / Measures of Central Tendency in Media Research / Measures of Dispersion in Media Studies / 
Measures of Asymmetry in Mass Communication / Measures of Relationship and Other Measures in Media Research / Parametric Testing of Hypothesis in Media 
Studies / Non-parametric Testing of Hypothesis in Mass Communication / Chi-square Test in Media Research / Analysis of Variance in Media Studies / Multivariate 
Analysis Techniques in Mass Communication / Report Writing in Quantitative Media Research / Computer Applications in Quantitative Media Studies / Glossary / 
Statistical Value Tables / Index / Answers to Questions and Problems

SAGE TEXTS 
2017 • 544 pages 
Paperback (9789386062161) • `495.00

An essential read for UG and PG students of Mass Communication, 
Journalism and Media Studies

Seconds with Manoj Dayal

Q. What are the different uses of Media Metrics in the field of media and 

communications?

A. Media metrics raises the accuracy, authenticity, objectivity, reliability and 

validity of media and communication research. It largely and broadly explains 

the methods of scientific data collection, and scientific data analysis leading 

to appropriately scientific results. It describes the relationship between key 

media forces such as print media, electronic media, advertising, corporate 

communication and public relations, development communication, social 

marketing, web media, traditional media, alternate media, etc.

Q. How is Media Metrics different from other kinds of statistics? Please 

comment.

A. Media Metrics is different from other kinds of statistics because it deals with 

that particular statistics which solves the research problems of media and 

communication issues and aspects. It not only describes statistics but also 

mathematics relating to media and communication queries and problems. 

Since mathematics is a science of all sciences and is a language of scientific 

expression, so media metrics makes media and communication research 

highly scientific.

Q. Your book engages with the subject of statistics in a simple, lucid manner. 

Please share some of the standout features that will appeal to students.

A. Research is a scientific investigation. But media and communication 

research often lacks scientific approach.  Media metrics   makes media and 

communication research more and more scientific. The book relates to the 

problems of media measurement, media datafication and quantification 

of even qualitative data in a highly scientific, systematic, evaluative and 

comparative manner. It comprehensively describes the internet referencing in 

quantitative media research, applications of various software in quantitative 

media study and is instrumental in the application of descriptive media metrics 

and inferential media metrics.

Q. Your book is a pioneering creation in the field of quantitative research in 

communication and media studies. What inspired you to write this first-

of-its-kind book?

A. A lot of work has been done on old, traditional and out-dated issues and 

problems of media and communication research. One should always strive 

for new, innovative and inventive aspects as leader and pioneer to which lot of 

followers are automatically created. Hence, I was inspired to write this book.

Manoj Dayal has been teaching media and communication research for more than 27 years (almost 13 years as a professor) and 

has the experience of working, pursuing, and guiding research for more than 30 years in different central and state universities 

of India. The founder head of the Department of Journalism and Mass Communication, University of Allahabad (1992–96), and 

the founder professor of Sirsa-based Chaudhary Devi Lal University (2004–05), Prof. Dayal has so far guided 17 PhD students, 

around two dozen MPhil students, and more than 200 postgraduate dissertations in journalism and mass communication.

ABOUT THE AUTHOR

Media Research
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INDIA AND ITS VISUAL 
CULTURES
Community, Class and Gender in 
a Symbolic Landscape

Edited by Uwe Skoda Associate 
Professor, Department of Global 
Studies, Aarhus University and 
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of contemporary cultural artefacts 
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Seconds with Ananda Mitra

Q. How do you think Indian diaspora is imagined and received in the West, 

and how does it impact the everyday experiences of Indians living there?

A. Generally speaking, the reception is quite positive for the Indian diaspora 

given the large number of visible professionals that make up the bulk of the 

diaspora.  The first generation of the diaspora are known for their dedication 

to the profession and the second generation and thereafter who are born in 

the country where the first generation migrated are also known to perpetuate 

the high professional and communal standards that the Indian diaspora is 

known for.  Consequently, the issues of “otherness” is somewhat tempered 

for the Indian diaspora as compared to other communities.  This is discussed 

at length throughout the book where I argue that mediated representations 

project a narrow and sometimes negative image of the Indian and India, but 

since media works within the cultural space there are ways in which the Indian 

diaspora is able to negotiate a place of respect and comfort in the West.

Q. Do you think West’s perception of India is largely based on contemporary 

visual media?

A. As I say in the book, the Western screen offers a specific image of India but 

as is known to most scholars of culture, the screen is one of many different 

aspects that make up the popular cultural space in any society.  The key 

challenge is the measurement of the influence in numeric terms to exactly 

determine how “large” it is.  Nevertheless, for those who have little knowledge 

about India, what they see on the screen could have a vast influence on them.

Q. Let’s talk about ‘Traveler India’; do you think there is a vast mismatch 

between what is presented on Screen and the actual experience?

A. Again, I would say that the notion of the extent of the mismatch is somewhat 

difficult to qualify as “vast.”  There is certainly a mismatch as I have explained 

in the book, but the extent is a factor of how deeply a traveler has engaged 

with the different screens.  By the end of the book, I explain that there are 

numerous contradictions in the narratives and representations on the different 

screens, and this is partly because of the internal contradictions of India, and 

the traveler may see some things match and others completely different from 

what the screen showed them.

Q. You must have encountered amazing experiences while researching on 

this subject, could you share few experiences with us?

A. There aren’t one or two specific items that come to mind, but part of my 

research was to talk to young Americans that travel with me annually to do 

an immersive class in India in the summer.  Over the past decade I have taken 

nearly 50 students to India.  In conversations with them it is always amusing 

to see their amazement as they compare their screen-based image of India 

and their actual experience in India.  This happens at every moment of their six 

weeks in different parts from India at the amazement of seeing the metropolis 

of Delhi to actually riding on an elephant, where the metropolis is usually not 

depicted on screens whereas elephants appear regularly.

Ananda Mitra is Professor of Communication at Wake Forest University, teaching courses on new media, India, and research 

methodology. His publications include a 10-volume series on digital technology and its social impact, a critical examination 

of the Indian TV series Mahabharat, an examination of the portrayal of India in the Western cinema, a book about the ways in 

which new digital technologies are increasingly alienated from the users, a book on the cultural issues surrounding the use of 

social media, and two books on research methodology.
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This book is an insightful analysis and impact assessment of the ways in which India is portrayed on different screens 
in the west. It examines the nuances of multiple images—cinema, TV, computer, and smartphones—that feed into 
the making of a new Indian narrative and showcase an India that is very different from the unilinear notion that used 
to exist a few decades ago. It elaborates on the critical role of the impressions formed in redefining how the Indian 
diaspora is imagined and received in the West, which in turn impacts everyday experiences of Indians living there.
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FILMING REALITY
The Independent Documentary 
Movement in India

Far beyond being a listing exercise, 

rather it provides an in-depth study 

of each film-maker and their body of 

worka testimony to the causes and 

concerns that film-makers espouse 

and the issues that they want to 

create awareness about. The book 

is perhaps the most comprehensive 

commentary yet on India’s independent 

documentary filmsa vital and timely 

document that brings to the limelight 

the chronicles of untold stories.

Frontline

Filming Reality explores the independent documentary film 
movement in India post-1970s, when it began to acquire an identity 
of its own and many films got worldwide recognition. It analyses 
notable documentaries made over the last four decades, including 
those by iconic film-makers such as Satyajit Ray, Mani Kaul, Anand 
Patwardhan; activists such as Rakesh Sharma, Ranjan Palit, Amar 
Kanwar; feminists such as Deepa Dhanraj and Madhusree Dutta; 
and auteurs such as Sanjay Kak, R.V. Ramani and others. Featuring 
a compilation and analysis of noted and rare documentaries, this 
book is of immense value to film buffs, film scholars and film-makers.
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The book examines Roy’s adaptations of 
Bengali and Hindi literary classics while 
dwelling on his approach and treatment 
of women, a focal point of many of his 
films. It draws attention to his cinema 
of social relevance—untouchability, 
woman deserted by society and family, 
child marriage and the inhumanity of 
oppression and forced urbanization. The book goes on to discuss 
Roy’s ability to bestow new screen identities to established actors 
such as Nutan, Meena Kumari and Dilip Kumar on one hand and 
discover new talents such as Sunil Dutt, Sadhana and Tarun Bose 
on the other. Further, the book details the aesthetics of technique—
cinematography, editing and sound—in Roy’s films; his movies had 
some of the best musical scores in Hindi cinema. It also analyses 
what made Madhumati his biggest commercial success.

CONTENTS
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audience, challenging the dominant idea 
of documentary as a discourse of the real. Based on close textual 
analysis, conversations with film-makers and drawing on Breitrose’s 
cinéma-vérité film-maker as a ‘fly in the soup’, this work explores the 
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MOVEMENT
The Journey and its Impact

V K Cherian Film society activist 
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[This] book is a valuable addition 

and certainly among the very 

rare ones written about the Film 

Society Movement.

Shyam Benegal

Till 1950s, 80 % of the films screened in 
India were from Hollywood. Today, only 10 % films shown in India are 
of foreign origin. One of the main factors that aided in bringing about 
this massive transformation was the formation of Film Societies in 
India. This book studies this historic Film Society movement, from 
its origin, to the crisis of its identity in the 80s and 90s to its revival 
in 2000s.
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are the boundaries between what is 
alternative and what is mainstream. This book is an attempt to 
contextualize the upsurge in this form of cinema in Bollywood/Hindi 
film industry. It also aims to promote an academic enquiry into the 
works of these filmmakers, their religious beliefs, social moorings, 
cinematic influences, attitudes towards filmmaking and experiences 
of making movies.
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BEHIND THE SCENES
Contemporary Bollywood Directors and Their Cinema

Edited by Aysha Iqbal Viswamohan Professor, Department of Humanities and Social Sciences, Indian Institute of 
Technology (IIT), Madras and Vimal Mohan John Assistant Professor, Department of English, St Berchman’s College, 
Kerala

They are the ‘stars’ who sit behind the camera and create magic between ‘Action’ and ‘Cut’. Meet the directors of New Age 
cinema who with their themes, characteristic styles, and masterful storytelling are bridging the gap between commerce 
and content, commercial and art-house cinema. This book introduces you to the films they have made and provides a 
critical analysis of their craft, while remaining grounded in cinematic and popular culture theories. It shows the distinct 
ways in which they have handled issues of gender, urban culture, and social inequality.

CONTENTS
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Seconds with Aysha Iqbal Viswamohan and Vimal Mohan John

Q. There are quite a number of writings on Hindi Cinema but there is hardly 

any material that exclusively talks about Directors of Hindi Cinema. This 

in a way makes your book unique. What motivated you to take up such an 

interesting subject?

A. The idea to focus on the directors was always there at the back of our 

minds. At IIT Madras, I have been organizing conferences on direction and 

screenwriting—Vimal has been associated with some of those too—and 

realized that some of the directors are stars in their own right. They are 

recognized and have a visibility that puts them on par with major league actors. 

So the idea was to do something that puts the spotlight on the directors who 

have truly been the game-changers in Bollywood.

Q. How and why does this period of Hindi Cinema differ from the 

Preliberalized Cinema?

A. Liberalization has played a part in changing the cinematic landscape. There 

has been a huge exposure to international culture, mindsets and beliefs. 

We think films like Maqbool, Kahaani, Gangs of Wasseypur, English Vinglish, 

The Lunch Box, Vicky Donor, are products of a particular zeitgeist. We as an 

audience were ready to accept plurality of voices, which in turn, paved the 

way for newer ways of storytelling, newer characters, and newer technical 

formats. Also, the post-liberalization economy has opened up the possibility of 

screening films in multiplexes, which have been largely instrumental in making 

smaller, experimental indie films viable.

Q. The contemporary media and film studies are related to rapid 

developments in sociocultural, economic and technological landscapes 

of India. Please share your views.

A. Of course. Multiplexes have changed the way we watch films. So you go to a 

multiplex and you can choose an out and out mainstream film such as Chennai 

Express; or you can watch Life of Pi or even an art-house regional film. And 

then with Netflix the sky is the limit. Technology has changed the way we 

make, market and watch films.

Q. Out of the directors talked about in your book, who is your personal 

favorite? Any specific reason?

A. Zoya Akhtar, for the way she portrays emotional dynamics in her films; Anurag 

Kashyap, for the way he combines his angst with his unique quirks, along with 

his love for world cinema. Vishal Bhardwaj, for his uncompromised commitment 

to cinematic adaptations and the craft of film without regards to commercial 

considerations.  Onir, for his work that blurs the lines between mainstream and 

subversive cinema and making inroads into the way “transgressive” cinema is 

received and engaged with.

Aysha Iqbal Viswamohan is Professor in the Department of Humanities and Social Sciences, Indian Institute of Technology (IIT), Madras. 

Her interests include film studies, drama and popular culture. She has a PhD in American Drama, was the recipient of the Canadian Faculty 
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Vimal Mohan John has a PhD in film studies from the Department of Humanities and Social Sciences, IIT Madras. He was on an extended 
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PERFORMING 
SHAKESPEARE IN INDIA
Exploring Indianness, Literatures 
and Cultures

Edited by Shormishtha Panja Director, 
Institute of Lifelong Learning, University 
of Delhi and Babli Moitra Saraf 
Principal, Indraprastha College for 
Women, University of Delhi

The book is an important intervention 
in the ongoing explorations in social 
and cultural history, as it explores 
how Shakespeare has impacted the 
emergence of regional identities around questions of language and 
linguistic empowerment in various ways. It reveals an extraordinary 
negotiation of colonial and postcolonial identity issues—be it in 
language, in social and cultural practices or in art forms.

CONTENTS
Introduction Shormishtha Panja and Babli Moitra Saraf / SHAKESPEARE 
AND INDIAN VISUAL CULTURE / “To Confine the Illimitable”: Visual and 
Verbal Narratives in Two Bengali Retellings of Shakespeare Shormishtha 
Panja / CONTEMPORARY SHAKESPEARE PERFORMANCE ON STAGE IN 
INDIA AND THE DIASPORA / Urban Histories and Vernacular Shakespeares 
in Bengal: Kolkatar Hamlet, Hemlet and Hamlet 2011 Paromita Chakravarti 
/ Shakespeare and the Re/vision of Indian Heritage in the Postcolonial British 
Context Claire Cochrane / Indian Shakespeare in the World Shakespeare 
Festival Thea Buckley / SHAKESPEARE AND INDIAN FILM / The Othello-
figure in Three Indian Films: Kaliyattam, Omkara and Saptapadi Trisha Mitra 
/ Shakespeareana to Shakespeare Wallah: Selling or Doing Shakespeare 
in India Paramita Dutta / TRANSLATION AND ISSUES OF LANGUAGE 
AND POLITICS IN REGIONAL SHAKESPEARES / Mapping Shakespearean 
Translations in Indian Literatures T S Satyanath / “Murmuring Your Praise”: 
Shakespearean Echoes in Early Bengali Drama Sayantan Roy Moulick 
and Sandip Debnath / A Future Without Shakespeare Jatindra K Nayak / 
IDENTITY AND THE POLITICS OF LANGUAGE / Does Shakespeare’s Text 
Even Matter? Preti Taneja / Utpal Dutt and Macbeth Translated Naina Dey 
/ SHAKESPEARE AND INDIAN ICONS / Tagore and Shakespeare: A Fraught 
Relationship Radha Chakravarty / Mapping Shakespeare and Kalidasa: 
Early Indian Translations Himani Kapoor / Glossary / Bibliography / Index 

2016 • 280 pages • Hardback (9789351509745) • `750.00

Film & Theatre Studies

VOICES OF THE TALKING 
STARS
Women of Indian Cinema and 
Beyond

Edited by Madhuja Mukherjee 
Associate Professor, Department of Film 
Studies, Jadavpur University, Kolkata

...open[s] a new dimension to 

a very under-discussed and 

under-researched area of 

film history.

Ashish Rajadhyaksha, 

Centre for Study of Culture 

and Society, Bengaluru

The book is a feminist historiography for films compiled by the 
School of Women’s Studies, Jadavpur University. It interrogates the 
frameworks of film history, culture and politics, weaving in debates on 
romance, sexuality, body and masculinity. Examining new categories 
of analysis such as desire and disquiet, this volume brings together 
some rare photographs and writings by leading women actors. It 
also includes excerpts from the Indian Cinematograph Committee 
Report (1927–28).

CONTENTS
FOREWORD / INTRODUCING VOICES AND VERSES / Writing and Archiving 
the Self / The Problem of Respectable Ladies / Women Writing Cinema 
/ Women Conceiving Cinema / WRITING AND ARCHIVING THE SELF: 
CONVERSATIONS AND BIOGRAPHIES / A Short Note on Devdas / On 
Jamuna Barua / Conversations on Devdas Jamuna Barua / On Kananbala / I 
Salute All Kanan Devi / THE PROBLEM OF RESPECTABLE LADIES: LETTERS 
AND RESPONSES / ‘Letters to New Theatres’ Ratan Bai / ‘Why Shouldn’t 
Respectable Ladies Join the Films’ Sabita Devi / WOMEN WRITING CINEMA: 
VOICES AND VERSES / 'Tanhaa Chaand’ and ‘Tukre Tukre’ Meena Kumari 
Naz / ‘I'm a Bad Girl’ and ‘I'm No Angel’ Mae West / WOMEN CONCEIVING 
CINEMA: TALKING STARS / Oral Evidence, Indian Cinematograph Committee 
Report (1927–28) Ruby Myers nee Sulochana / Oral Evidence, Indian 
Cinematograph Committee Report (1927–28) Patience Cooper and Rainey 
Smith nee Sita Devi / Oral Evidence, Indian Cinematograph Committee 
Report (1927–28) Punjab Board of Film Censors / Oral Evidence, Indian 
Cinematograph Committee Report (1927–28) Mrs. Ansell, Entrepreneur / 
EPILOGUE: WHO IS BADAR BEGUM? / BIBLIOGRAPHY 

SAGE STREE
2017 • 216 pages • Paperback (9789381345030) • `450.00

Madhuja Mukherjee is Associate Professor, 

Department of Film Studies, Jadavpur University, 

Kolkata. She is also an artist, writer and filmmaker. 

She has undertaken critical studies of the Indian 

film industry, and soundscapes of Indian films. She 

has published extensively in scholarly journals; and 

has presented her research papers, films, and art-

installations across the world.

ABOUT THE EDITOR
Shormishtha Panja Received her BA in English 

(Hons.) from Presidency College, Kolkata, and her 

PhD from Brown University, where she was awarded 

the Jean Starr Untermeyer Fellowship. She has been 

awarded a Fellowship at the Folger Shakespeare 

Library and a Mayers Fellowship at the Huntington.

Babli Moitra Saraf received her MPhil degree in 

English and PhD in Sociology. She is fluent in several 

Indian and foreign languages and is a published 

translator.

ABOUT THE EDITORS
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THE IMAGE TRAP
M.G. Ramachandran in Film and 
Politics

(Late) M S S Pandian Centre for 
Historical Studies, Jawaharlal Nehru 
University, New Delhi

...a work of sound scholarship 

and will no doubt lure researchers 

to this fascinating field of popular 

culture and politics.

The Hindu

The Image Trap  analyses the 
phenomenon of M.G. Ramachandran 
(MGR), the legendary film star-cum-politician of Tamil Nadu, as a 
modern-day political myth. This book offers fascinating details about 
the extent to which MGR was successful in creating a stereotypical 
cinematic persona, and what repercussions it had on Tamil Nadu. 
It brings out the interface and interplay between the media and 
political processes.

CONTENTS
Preface / The Image Trap / Appendix I: A Brief Chronology of MGR’s Life / 
Appendix II: MGR’s Filmography / Appendix III: Electoral Performance of the 
AIADMK in Tamil Nadu / Bibliography / Index

2015 • 196 pages • Hardback (9789351500667) • `675.00

THE WRITER, THE READER 
AND THE STATE
Literary Censorship in India

Mini Chandran Professor of English 
literature, Humanities and Social 
Sciences department, IIT Kanpur

The author recalls the literary censorship 
of books in India, both in English and in 
regional languages, and the impact of 
Emergency on banned books. The book 
highlights recent trends and current 
challenges to free literary expression in 
the country and attempts to locate it in 
the tradition of Indian literary history. The term ‘censorship’, used 
in the book, is a rubric that includes various repressive measures, 
both governmental and non-governmental, in banning a book 
after publication, withdrawing a book using coercive tactics or 
suppression of a work on other grounds. It adds a literary perspective 
to the process of reception of these books by the reader.

CONTENTS
Preface / Introduction: Besieged Words and Strategies of Control / The 
Writer and the State: The Indian Literary Tradition / Censorship Laws and 
Colonial Roots / Banned in India: Books Denied to Indian Readers / The 
Bhasha Fights: Censorship in Regional Languages / Of Shame and Silence: 
The Emergency 1975–77 / The ‘Democratization’ of Censorship: Books and 
the Indian Public / Index

2017 • 232 pages • Hardback (9789386446077) • `695.00

RR 

Film & Theatre Studies / Literature

BADAL SIRCAR
Towards a Theatre of 
Conscience

Anjum Katyal Consultant (Publications), 
Maulana Abul Kalam Azad Institute 
of Asian Studies (MAKAIAS), Kolkata 
and Co-Director, Apeejay Kolkata 
Literary Festival

Katyal’s book, which explores 

new ground by devoting entire 

chapters to gender and technique 

in Sircar’s theatre, is perhaps 

the most comprehensive critical 

work on him.

Business Standard

Badal Sircar (1925-2011) is one of the most important and influential 
figures in the history of post-independence Indian theatre. This book 
is a full-length, detailed study of Badal Sircar’s life and work, with its 
three distinct phases: the playwriting for the proscenium stage, with 
path-breaking texts like Evam Indrajit, Pagla Ghoda and Baki Itihas; 
the departure to non-proscenium physical theatre focused on the 
actor, with its social critique and commitment to conscientisation; 
and the dissemination phase of extensive workshops and mentoring.

CONTENTS
Foreword by Amol Palekar / Introduction / Bitten by the Bug / The Early Years 
/ Ebong Indrajit : The Game Changer / A Creative Year / Nigerian Interlude 
/ An Established Playwright / Proscenium Farewell / Indoors and Outdoors 
/ The Third Theatre / Devised Theatre / The Workshop Way / The Woman 
Question / Talking Politics / The Final Years / Appendix: List of Plays / Select 
Bibliography / Index 

2015 • 308 pages • Hardback (9789351503705) • `995.00

Mini Chandran is Professor of English literature in 

the Humanities and Social Sciences Department, 

IIT Kanpur. She writes occasionally for The Indian 

Express. A practising translator, she translates from 

Malayalam to English and back, and has published 

translations of fiction and non-fiction titles, besides 

academic papers in national and international 

journals. Her translations include A Revolutionary 

Life, biography of Lakshmi Sahgal (from English to 

Malayalam) and Autumnal Memories, biography of 

prominent Malayalam critic Joseph Mundassery 

(from Malayalam to English). She has also co-edited 

Textual Travels: Theory and Practice of Translation 

in India. Besides literary censorship, her other areas 

of research interest are translation studies, Indian 

literature and Indian aesthetics.

ABOUT THE AUTHOR
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Subscribe to these must-have journals 
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Asia Pacific Media Educator
Published in association with University of Wollongong, Australia

Editor-in-Chief: Stephen Tanner University of Wollongong, Australia 

Managing Editor: Vivek Mehra SAGE Publications, New Delhi, India

2 issues per year | 1326-365X

http://journals.sagepub.com/home/ame

Asia Pacific Media Educator is an international referred journal which follows International 
norms and procedures of blind peer reviewing by a distinguish panel of experts representing 
a wide range of multi-disciplinary areas. The journal focuses on generating discussions and 
dialogues among media educators, researchers and journalists. Annual Subscription Rates

Institutional: ` 3,190
Individual: ` 1,830

BioScope: South Asian Screen Studies
Published in association with SARAI/Centre for the Study of Developing Societies and 

University of Westminster

Editors: Ravi S Vasudevan Centre for the Study of Developing Societies/SARAI, India, 

Rosie Thomas University of Westminister, UK, S V Srinivas Azim Premji University, Bengaluru, India, 

Debashree Mukherjee Columbia University, USA and Lotte Hoek University of Edinburgh, Scotland

2 issues per year | 0974-9276

http://journals.sagepub.com/home/bio

BioScope is a blind peer-reviewed journal that encourages theoretical and empirical research 
both on located screen practices and wider networks, linkages, and patterns of circulation. 
This involves research into the historical, regional, and virtual spaces of screen cultures, 
including globalized and multi-sited conditions of production and circulation.

Annual Subscription Rates
Institutional: ` 3,210 

Individual: ` 1,850

Journal of Creative Communications
Published in association with MICA-The School of Ideas, Shela, Ahmadabad, Indiaster

Editors-in-Chief: Manisha Pathak-Shelat MICA-The School of Ideas, Shela Ahmedabad, India

3 issues per year | 0973-2586

http://journals.sagepub.com/home/crc

The Journal of Creative Communications promotes inquiry into contemporary 
communication issues within wider social, economic and technological contexts and provides 
a forum for the discussion of theoretical and practical insights emerging from such inquiry. The 
journal encourages a new language of analysis for contemporary communications research 
and publishes articles dealing with innovative and alternate ways of doing research that push 
the frontiers of conceptual dialogue in communication theory and practice.

Annual Subscription Rates
Institutional: ` 3,670 

Individual: ` 2,110

For subscriptions enquiries, please contact customerservicejournals@sagepub.in
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EXPLORING MEDIA RESEARCH
Andy Ruddock Monash University

In Exploring Media Research, Andy Ruddock provides the 

theoretical, methodological and ethical tools that enable 

scholars, students and citizens to dissect the cultural power of 

media, and to apply this understanding to the creation of a more 

just society. Written in a direct and accessible style, this timely 

and provocative book firmly establishes Ruddock as one of the 

premier media scholars of his generation.

- Elizabeth Bird, University of South Florida

In the age of reality television, 24-hour news and personality politics, 

understanding how media function has become a key aspect of the active 

citizen’s cultural awareness. With this in mind, this book argues for a new 

form of dialogue between students and scholars of the media and popular 

audiences. It aims to democratize media studies research and to extend 

its accessibility and significance beyond the academy to a wider public. 

Featuring case studies on cyber-bullying, online mourning, video gaming 

violence and Donald Trump’s Twitter activity, this book:

• Explains how media studies is a form of historical research

• Outlines the key pillars of qualitative research

• Demonstrates how key concepts translate into research methods 

which enable analysis of readily available data

• Applies theoretical arguments to up-to-date, recognizable examples 

in order to aid understanding.

With media institutions arguably more powerful than ever before, this 

book will help readers to navigate the chaotic, complex and compelling 

world of media influence in the 21st century.

CONTENTS
PART I: RESEARCH PRINCIPLES: MOTIVATION, CAUSATION, ETHICS AND 

GENERALIZABILITY / Communicating Media Research / Making Media Matter / 

Making Media Matter to You / On Causation: How Do Media 'Do' Things? / Practising 

Ethics in Media Research / What is 'Generalisability' in Media Research? / PART II: 

UNDERSTANDING MEDIA RESEARCH: FRAMING GENERAL QUESTIONS / Researching 

Media Reality / Researching Media's Role in Social Life / Researching the Synthesis of 

Media and Interpersonal Communication / PART III: DOING MEDIA RESEARCH: PEOPLE, 

MARKETS, TEXTS, EVENTS, USERS, AUDIENCES, POLICY / Researching Media People: 

Journalism, Oral History and Archives / Researching Media Markets: A Cultural Industries 

View on Pornography / Researching Media Content: Games, Texts and Discourse / 

Researching Media Events / Big Data: How Can We Use It? / Researching Media Policy 

/ Researching Audiences / Historicising Media Research - and the People who Do It

2017 • 264 pages

Hardback  (9781473902534) • £85.00

Paperback  (9781473902541) • £27.99

RESEARCHING SOCIETY 
AND CULTURE
Fourth Edition

Edited by Clive Seale University of London

Written by internationally renowned experts, 

each chapter provides a full introduction 

to a key aspect of research methodology. 

From starting out to generating, analyzing 

and presenting data, this new edition covers 

foundational concepts in social research 

while keeping students on the pulse of topics like digital social research, 

social surveys and big data. Packed with international examples from 

across the social sciences, it shows how to interpret and work with data 

generated from real-world research. It provides the tools to:

• Design the right research question

• Access, understand and use existing data

• Effectively write up projects and assignments

• Be confident in the A to Z of the research process.

Supported by an interactive website with videos, datasets, templates 

and additional exercises, this book is ideal for any social science student 

starting a methods course or project.

CONTENTS
PART I: STARTING OUT / Philosophy, Politics and Values / Research and Theory / 

Ethics and Social Research / Doing a Literature Review / Research Questions and 

Proposals / Research Design / The Dissertation / PART II: GENERATING DATA / Sampling 

/ Questionnaires and Interviews / Questions, Measurements and Structured Observation 

/ Qualitative Interviewing / Focus Groups / Doing Ethnography / Grounded Theory / 

Doing Historical and Documentary Research / Combining Qualitative and Quantitative 

Methods / Digital Social Research / PART III: DOING ANALYSIS / Preparing Data for 

Statistical Analysis / Analysing Single Variables / Bivariate Analysis / Causal Arguments 

and Multivariate Analysis / Secondary Analysis / Content and Text Analysis / Finding 

Themes In Qualitative Data / Visual Analysis / Discourse Analysis / Analysing Conversation 

/ Narrative Analysis and Interpretative Phenomenological Analysis / PART IV: WRITING, 

PRESENTING, REFLECTING / Writing a Research Report / Giving Oral Presentations / 

Research Quality

2017 • 657 pages

Hardback  (9781473947153) • £100.00

Paperback  (9781473947160) • £34.99

RESEARC

RESEARCH FOR 
DESIGNERS
A Guide to Methods and Practice

Gjoko Muratovski University of Cincinatti

An essential companion for design studies 

students, taking them through the basics of 

social research. Approachable, academic 

and focused on design case studies 

throughout, it is an ideal starting point for 

students using social research methods.

2015 • 280 pages

Hardback  (9781446275139) • £70.00

Paperback  (9781446275146) • £23.99

THE SAGE HANDBOOK OF 
SOCIAL MEDIA 
RESEARCH METHODS
Edited by Luke Sloan Cardiff University  
and Anabel Quan-Haase 
Western University

The SAGE Handbook of Social Media 

Research Methods provides a step-by-step 

guide to overcoming the challenges inherent 

in research projects that deal with ‘big and 

broad data’, from the formulation of research questions through to the 

interpretation of findings. The handbook includes chapters on specific 

social media platforms such as Twitter, Sina Weibo and Instagram, as 

well as a series of critical chapters.

CONTENTS
Part I: Conceptualising & Designing Social Media Research / Part II: Collection & Storage / 

Part III: Qualitative Approaches to Social Media Data / Part IV: Quantitative Approaches to 

Social Media Data / Part V: Diverse Approaches to Social Media Data / Part VI: Analytical 

Tools / Part VII: Social Media Platforms

2017 • 728 pages

Hardback  (9781473916326) • £120.00

Research Methods
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With over 2,000 books and journals in research 

methods, across qualitative, quantitative and 

mixed methods, you are sure to find what you 

need to support your research

Research 
Methods

RESEARCH  
METHODOLOGY
A Step-by-Step Guide  
for Beginners

Fourth Edition

Ranjit Kumar University of  
Western Australia

2014 • 432 pages 

Paperback  (9789351501336) • `550 

Sales rights restricted to South Asia only
0

INTRODUCTION TO  
SOCIAL RESEARCH
Quantitative and 
Qualitative Approaches

Third Edition

Keith F Punch University  
of Western Australia

2014 • 408 pages

Hardback  (9781446240922) • £93.00

Paperback  (9781446240939) • £29.99

AN ADVENTURE  
IN STATISTICS

The Reality Enigma

Andy Field University of Sussex

2016 • 768 pages

Hardback  (9781446210444) • £90.00

Paperback  (9781446210451) • £32.99

HOW TO DO YOUR 
RESEARCH PROJECT
A Guide for Students

Third Edition

Gary Thomas University of Birmingham

2017 • 360 pages

Hardback  (9781473948860) • £70.00    

Paperback  (9781473948877) • £23.99

THE ESSENTIAL GUIDE TO 
DOING YOUR RESEARCH 
PROJECT
Third Edition

Zina O'Leary  The Australia and New 
Zealand School of Government

2017 • 416 pages

Hardback  (9781473952072) • £24.99

Paperback  (9781473952089) • £75.00

DOING RESEARCH IN THE 
REAL WORLD
Fourth Edition

David E Gray University of Greenwich

2017 • 833 pages

Hardback  (9781473947269) • £110.00  

Paperback  (9781473947276) • £35.99
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DISCOVERING STATISTICS 
USING R
Andy Field University of Sussex 

Jeremy Miles  RAND Corporation

Zoë Field University of Sussex

 2012 • 992 pages

Hardback  (9781446200452) • £125.00

Paperback  (9781446200469) • £52.00

DISCOVERING STATISTICS 
USING IBM SPSS 
STATISTICS
Fourth Edition

Andy Field University of Sussex

2013 • 952 pages

Hardback  (9781446249178) • 

£122.00

Paperback  (9781446249185) • £44.9999

AN INTRODUCTION TO 
SECONDARY DATA 
ANALYSIS WITH IBM SPSS 
STATISTICS
John MacInnes University of Edinburgh 

2017 • 336 pages

Hardback  (9781446285763) • £85.00

Paperback  (9781446285770) • £28.99

COMMUNICATING  

YOUR RESEARCH WITH 

SOCIAL MEDIA
A Practical Guide to Using Blogs, 
Podcasts, Data Visualisations 
and Video

Edited by Amy Mollett, Cheryl Brumley, 

Chris Gilson and Sierra Williams  

all at London School of Economics, UK

2017 • 328 pages

Hardback  (9781412962216) • £75.00

Paperback  (9781412962223) • £26.99

DOING QUALITATIVE 
RESEARCH
Fifth Edition

David Silverman Visiting Professor, University 

of Technology, Sydney

2017 • 633 pages

Hardback  (9781473966987) • £90.00

Paperback  (9781473966994) • £32.99

INTERPRETING 
QUALITATIVE DATA
Fifth Edition

David Silverman Visiting Professor, 

University of Technology, Sydney

2015 • 520 pages

Hardback  (9781446295427) • £89.00

Paperback  (9781446295434) • £29.99

CONSTRUCTING 
GROUNDED THEORY
Second Edition

Kathy Charmaz Sonoma State  
University

2014 • 416 pages

Hardback  (9780857029133) • £89.00

Paperback  (9780857029140) • 

£29.99

00000

STATISTICS WITH R
A Beginner's Guide

Robert Stinerock Universidade 

Nova de Lisboa

2017 • 504 pages

Hardback  (9781473924895) • £100.00

Paperback  (9781473924901) • £34.99
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PARTICIPATORY VISUAL 
METHODOLOGIES
Claudia Mitchell McGill University, 
Naydene DeLange University of 
KwaZulu-Natal and Relebohile 
Moletsane University of KwaZulu-Natal

A guide to how participatory visual methods 

and arts-based methods can influence social 

change and make a significant contribution 

to policy dialogue.

Featuring methods like photo-voice, 

participatory video, drawing/mapping and digital storytelling, this book 

demonstrates how data from participatory visual methods can take 

people and communities beyond ideological engagement, initiating new 

conversations and changing perspectives, policy debates and policy 

development. 

Organized around a series of tools that have been used across health, 

education, environmental and sociological research, it illustrates how to 

maintain participant engagement in decision-making, navigate critical 

issues around ethics, track policies and maximize the potential of 

longitudinal studies. Featured tools include:

• Pedagogical screenings

• Digital dialogue devices

• Upcycling and ‘speaking back’ interventions

• Participant-led policy briefs.

CONTENTS
Project Design in Participatory Visual Research: Beginning with the End in Mind / Speaking 

Back as Method in Participatory Visual Research / Pictures at an Exhibition: Taking 

Visual Images into Public Settings / On the Pedagogy of Screenings / Digital Dialogue 

Tools: Researcher-Generated Tools for Dissemination / Engaging Policy Makers / What 

Difference Does This Make?

2017 • 240 pages

Hardback  (9781473947306) • £85.00

Paperback  (9781473947313) • £28.99

Visit our new discipline page where we’ll be 

sharing free hints, tips, and resources from our 

authors and editors, providing news on and free 

content from our books, and highlighting the 

latest research from our journals.

Much more on 
Communication & Media 
Studies online

UNDERSTANDING SPATIAL 
MEDIA
Edited by Rob Kitchin National University 
of Ireland, nooth, Tracey P Lauriault 
National University of Ireland, nooth and 
Matthew W Wilson University of Kentucky

Bringing together leading scholars from 

around the globe, this book examines new 

spatial media, their attendant technologies, 

spatial data, and their social, economic and 

political effects. It is the perfect introduction 

to this fast emerging phenomenon for students and practitioners of 

geography, urban studies, data science, and media and communications.

CONTENTS
Understanding Spatial Media / PART I: SPATIAL MEDIA TECHNOLOGIES / GIS / Digital 

Mapping / Digitally Augmented Geographies / Locative and Sousveillant Media / Social 

Media / Urban Dashboards / Geodesign / PART II: SPATIAL DATA AND SPATIAL MEDIA / 

Open Spatial Data / Geospatial Big Data / Indicators, Benchmarks and Urban Informatics 

/ Volunteered Geographic Information and Citizen Science / Geo-Semantic Web / Spatial 

Data Analytics / Legal Rights and Spatial Media / PART III: THE CONSEQUENCES OF 

SPATIAL MEDIA / Spatial Knowledge and Behaviour / Leveraging Finance and Producing 

Capital / Openness, Transparency, Participation / Producing Smart Cities / Surveillance 

and Control / Spatial Profiling, Sorting and Prediction / Geoprivacy

2017 • 264 pages

Hardback  (9781473949676) • £85.00

Paperback  (9781473949683) • £29.99

Get to know more about SAGE,  

be invited to SAGE events,  

get on our mailing list!

Write to 

marketing@sagepub.in

Research Methods
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Bestsellers
in Media, Communication & Cultural Studies

CULTURAL STUDIES
Theory and Practice

Fifth Edition

Chris Barker University of 
Wollongong and Emma A Jane 
University of New South Wales

It is a pleasure to welcome a new 

edition of Cultural Studies, the most 

comprehensive, dispassionate and 

insightful treatment of this turbulent 

field. With Emma Jane’s additions, new 

topics are opened up with a sure-footed 

adventurousness that is both scholarly 

and thought-provoking, adding a distinctive update to a 

reliable resource.

- John Hartley, Curtin University and Cardiff University

2016 • 760 pages

Hardback  (9781473919440) • £100.00

Paperback  (9781473919457) • £34.99

REPRESENTATION
Second Edition

Edited by Stuart Hall, Jessica Evans  
The Open University and Sean Nixon  
University of Essex

This is simply a magnificent 

collection of chapters, laced together 

under the guiding light of Stuart 

Hall's outstanding scholarship.

- Angela McRobbie, Goldsmiths, 

University of London

One of the most popular and influential books 

ever written in media and cultural studies, this seminal text remains an 

indispensable and inspirational resource for students and teachers alike.

CULTURE, MEDIA AND IDENTITIES SERIES

2013 • 440 pages

Hardback  (9781849205474) • £89.00

Paperback  (9781849205634) • £29.99

MEDIA, CULTURE  
AND SOCIETY
An Introduction

Second Edition

Paul Hodkinson University of Surrey

Combining a critical survey of the field with 

a finely judged assessment of cutting-edge 

developments, this Second Edition cements 

its reputation as the must-have text for any 

undergraduate student studying media, 

culture and society.

2017 • 344 pages

Hardback  (9781473902350) • £85.00

Paperback  (9781473902367) • £27.99

MEDIA CU

INTRODUCING 
INTERCULTURAL 
COMMUNICATION
Global Cultures and Contexts

Second Edition

Shuang Liu University of Queensland,  
Zala Volcic Pomona College and  
Cindy Gallois University of Queensland

This new edition provides a very 

comprehensive and most up-to-date 

account of the key concepts and current 

issues in intercultural communication to accommodate the 

changing practice in an increasingly digitized age. 

- Richard Xiao, Lancaster University

2014 • 384 pages

Hardback  (9781446285909) • £89.00

Paperback  (9781446285916) • £30.99 
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JOURNALISM
Principles and Practice
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Tony Harcup University of Sheffield

A holistic assessment of 

what journalism is all about, 

with plenty of enterprising 

interpretations of our trade.... 

This book will, I hope, lead our 

successors both to question and 

rebel more than we have.

- Jon Snow, Channel 4 News

This new edition is fully updated to cover the new essentials: social 

media, the impact of Twitter, and the need for an ethical approach. The 

Third Edition is complimented by a free Interactive eBook providing 

on-the-go access to a wealth of digital resources including video tutorials 

from the author.

2015 • 288 pages

Hardback  (9781446274088) • £93.00

Paperback & Interactive eBook (9781473930339) • £28.99
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Cees J Hamelink University of Amsterdam

Comprehensive in its scope and 
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user-friendly book from a veteran 
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Strongly recommended.
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University of Westminster

2014 • 296 pages
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University of Kent
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THE CULTURAL 
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Third Edition

David Hesmondhalgh University of Leeds

At once brilliant and accessible, 
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the media should have this book 

on their shelf. 

- Jennifer Holt,  

University of California

2012 • 480 pages
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Paperback  (9781446209264) • £29.99

MCQUAIL'S MASS 
COMMUNICATION 
THEORY
Sixth Edition

Denis McQuail University of Amsterdam

The benchmark for studying mass 

communication theory for over 30 years, this 

seminal book remains the most authoritative 

and comprehensive introduction to the field. 

Indispensable for students of media and 
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2010 • 632 pages

Paperback  (9788132105794) • `875.00 

Sales rights restricted to South Asia only

HOW TO DO CRITICAL 
DISCOURSE ANALYSIS
A Multimodal Introduction

David Machin Cardiff University and 
Andrea Mayr Queen's University Belfast

Written for students without prior knowledge 

of linguistics, this is a toolkit for doing 

critical language and image analysis. 

Using examples from both traditional and 

new media, it enables students to analyze 

and understand the relationship between 

language, discourse and social practices.

2012 • 240 pages

Hardback  (9780857028914) • £76.00

Paperback  (9780857028921) • £26.99
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